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AKE your 
fumigations 

profitable by us- 

ing CYANEGG, the reliable 
low-cost source of the gaseous 
fumigant recognized to be the 
most effective pest control me- 
dium. CYANEGG is du Pont 
Sodium Cyanide, minimum 
strength 96‘., molded in 1- 
ounce eggs. One pound (16 





eggs) will liberate approxi- 
mately 8 ounces of highly 
effective fumigating gas. 


CONVENIENT tto use, 
CYANEGG can be applied in 
simple equipment by profes- 
sional fumigators. And the 
“dosage” can be easily varied 
to meet the different degrees 


of infestation. This means that 
with CYANEGG you can get 


LITERATURE ON USE OF CYANEGG INCLUDES: 


Planning chart; Fumigation Safety Practices; Dosage Schedule 
for Industrial and Domestic Fumigation; Fumigation Manuals 
for Industrial Structures, Domestic Structures, Flour Miils, At- 
mospheric Vaults. Also Bulletin on effect of HCN gas on foods, 
fabrics, metals and other commodities. 





TORS 


LOG. 


"Don't Tolerate - Exterminate" 


eFFECTIVE FUMIGATION ay caubcast 


REG. U.S. Pa T. OFF. 


efficient fumigation at the low- 
est cost. 

To help you ure CYANEGG 
effectively, economically and 
safely, we have prepared a 
series of helpful booklets deal- 
ing with various phases of 
fumigation work. These are 
available on request. We also 
supply fumigators with promo- 
tional sales folders to aid in 
increasing their business. 


GU PONY 


REG. U. 5. PAT.OFF. 


CYANEGG 


REG. U. S. PAT, OFF 


E. I. DU PONT DE NEMOURS 
AND CO., INC. 


THE R. & H. CHEMICALS DEPARTMENT, 
WILMINGTON, DELAWARE 
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March 10, 1938. 


THE EXTERMINATORS LOG 


512 East 14th Street, Kansas City, Missouri 
(Subscription Price, $3.00 per Year) 


The National Pest Control Association was suf- 
ficiently impressed with “The Index,” that was pub- 
lished in the January and February issues of The Log, 
that request was made for copies which might be in- 
serted with one of the regular membership service letters 
and thus become a part of the regular material that 
might be filed for future reference as there would be 


occasion to read different articles on various subjects. 
“The Index” includes all the leading articles and edi- 
torials that have been published in The Exterminators 
Log from 1933 through December, 1937, issues. The Log 
is pleased to furnish this information with its compli- 
ments in its endeavor to be of service to the pest control 
industry. 

















THE INDEX 


Note: When the authorship of the article is omitted it 
designates that the article was written by staff members. 


Advertising—Ethical and Telephone Directory January, 1937 

















Antidotes for Poisons. April, 1934 
(Also see Cyanide Poisoning and Poisons) 

Ants—John Hurd, Jr. April, 1937 

Ants—E. Arnold Alderman August, 1937 

Ants and Their Control—C. T. Dickinson May, 1933 

Ants, Romance of Insect Life—Edmund Selouz............... q 


Ants, The Ants Are on the Way—Robert B. Loibl, 
Aphids, or ““Ant Cows”—Prof. J. J. Davis 
Arssnic Scare—Dr. John G. Kreer. 


Bed Bug, The—John W. Joy. 
Beetle, Striped Melon—Prof. J. 

















March, 1935 
D 


J. Davis » 1937 

















Beetles, Powder Post—Miss Olive Falls July, 1936 
Beetles, Clothes Moths and Carpet Beetles—Miss E. I. McDaniel....September, 1936 
Beetle Traps—F. W. Metzger July, 1936 
Black Widow Spider—C. H. Spotts. August, 1934 
Black Widow Spider—R. N. Loomis. August, 1935 





Black Widow Spider, Control of—Dr. Emil July, 1935 
Bubonic P1 





Bogen 
lague, Overseas Transmission—Public Health Service eS 1937 
Bureau of Entomology Cooperation With Pest Control 
Operators—Dr. Lee A. Strong . 1937 
Change in Name of National Association. August, 1937 
Chlorpicrin ond. the es Fumigator—Conrad C. Johnson............... January, 1936 
Cockroaches—Miss E. I. —— D ber, 19 
October, bong 


WY, hh 














Code—National Code (N. A.) 

Code—New York City 4 (N. R. A.) 

Code of Fair Competition for Y gy % worms Fumigating 
and Disinfecting Trade (N A.) 

Code, a e . EA A.) 








February, 1934 
April, 1934 
March, 1934 











January, 1934 
November, 1933 
March, 1937 





Code, Would a Price List in a Code Help 
Convention at San Jose, California (State) 

















Convention, National Association at Cleveland, Ohio. November, 1936 
Convention, National Association at Memphis, Tennessee............... -November, 1937 
Convention, National Association at Detroit, Michigan November, 1935 
Convention, National Association at St. Louis, Missouri 

Convention, National Association at Washington, D. C.. 

Cyandie Poisoning, Treatment of—C. L. Williams, M.D..................... November, 1935 
Entomologist, The Commercial—J. G. Sanders. February, 1936 
Entomology, Commercial, as a Profession—Prof. J. J. Davis.................-- .April, 1937 


Entomology, Cooperation of Bureau of, With P. 


‘est 
Control Operators—Dr. Lee A. Strong. 


November, 1937 





Exterminating and Fumigating Practices—F. Gardner Legzg............... January, 1936 
Exterminator in the Field of Preventative Medicine 
—Geo. E. Sanders.......................4 January, 1934 


Exterminators and Fumigators, Goal of—Prof. J. J. Davis. , 1936 
Exterminators and Fumigators, Schools for—W. O. Buettner........... eran 1936 


Ferrets, All About Ferrets—Adolph I September, 1933 
Fleas in Houses, Control of—Neely Turner. February, 1937 
Flies, Neglect Flies and Lose Patrons—Chas. R. Lichtenberg................... July, 1933 
Flies and Mosquitoes—C. M. Gwin D ber, 1934 
Foundations of Efficiency—O. W. Herron 























April, 1933 

gants, Hydrocyanic Acid Gas—Dr. C. L. Williams................... November, 1933 
Fumigants, HCN Poisoning, Fire Hazards, etc. 

—Dr. C. L. Williams September, 1935 

Fumigation, Ship Fumigating—Robt. F. Troxler. July, 1935 





Fumigation and Exterminating Practices—F. Gardner Legg. 
Fumigation, Calcium Cyanide Dust in Ships—Dr. C. L. Williams.......... March, 1936 
Fumigation, Deaths as mpared With Deaths From 








Poisonous Gases—Dr. C. L. Williams. July, 1934 
Fumigation of Factories—Wm. Hinds January, 1933 
Fumigation of Foodstuffs—Dr. C. L. Williams. May, 1934 





Fumigation Hazards, Is Their Control the Function of 


the Health Department 7—W. a Johnson November, 1934 














Fumigation, Industrial—Dr. Geo. H. n January, 1935 
Fumigation in Europe—Dr. W. Hesrdt N 1936 
Fumigation, Safety Measures in—Geo. L. Hockenyos......................--- November, 1934 


Fumigator, Chlorpicrin and—Conrad C. Johnson January, 1936 
Fumigators and Exterminators, Schools for—W. O. Buettner........ September, 1936 
Fungus Infection—Prof. Emanuel Fritz March, 1937 











Insect and Rodent Control, Public Health 
Aspects of—Major Joel I. Connolly. D b 
Insect, An Insect That Breathes Through 
Its Nose—Dr. R. C. Roark Septemb 
Insecticidal Products, Evaluation of—Robt. + 
Insecticides, Consumer Sales Education wal A. Thomas............... .November, 1937 
Insecticides for Combating Household Pests—Dr. ER C. Ro Roark........ November, 1935 
Insect Life in Relation to Public Health—M. S. Siegel...........-...--.--..-.---- March, 1935 
Insect Parade, Part 1—The Bristle-Tails—Prof. Howard O May, 1937 
Insect Parade, Part 2—Cockroaches, Preying Mantids, Walkin, Sticks; 
Grasshoppers, Crickets—Prof. Howard O. Deay. June, 1937 
a July, 1937 


Insect Parade, Part 3—May-Flies, Dragon-Flies ond 
Insect Parade, Part 4—Thrips, Psocids, Book Lice, Chewing 
ard O. Deay 


» 1935 


» 1937 
January, 1935 

















Dameel-Flies, the Stone-Flies—Prof. Howard O. Dea: 








Lice, Sucking Lice—Prof. How: August, 1987 
Insect Parade, Part 5—Termites—Prof. Howard O. Deay. S 1937 
Insect Parade, Part 6—The Bugs—Prof. Howard O. Deay.................-.. October, 1937 


Insect Parade, Part 7—The Cicadas, Leafhoppers, Aphids, 


Scale Insects, etec.—Prof. Howard O. Deay. November, 1937 





Insect Parade, Part 8—The Beetles—Prof. Howard O. Deay.............. December, 1937 
Insects, Control of Some Insects That Damage 
Wood in Houses—Neely Turner. September, 1937 





Insects, Man’s Fight Against 

Insects, Scale Insects Considered Pests of 
Trees and Shrubs—Prof. J. J. Davis. 

Insects Versus Man—Harold E. Jennings 

Insects, War Waged With Lights and Odors—Robt. E. Martin... 


October, 1987 





December, 1937 
May, 1933 
J anuary, 1935 

































































Insurance, Public Liability. Insurance Policy January, 1935 
Insurance, General Di April, 1935 
Insurance, Factors Preventing Solution of—W. O. Buettner...................... June, 1935 
Insurance, Liability Insurance—W. O. Buettner. July, 1935 
Insurance, Rates—W Buettner. Sept » 1985 
Insurance, Personal Liability Insurance, etc January, 1936 
Insurance, Rates May, 1936 
Insurance, Rates—W. O. Buettner June, 1936 
Insurance, Liability for Damage by Vermin. » 1984 
Legislation, Discussing “Model Law’”’. October, 1935 
(Also yo Ordinances) 

Legislation, California Pest Control A July, 1936 
Legislation in California, R Pg August, 1935 
Legislation in California, Discussion of New Structural 

Pest Control Board D ber, 1935 
Legislation in California, Discussion of New California State Law 

Governing Operators April, 1936 
Legislation in Hartford, Milwaukee, ee, Wd York Tae June, 1937 
Legislation, Fumigators Part in—Dr. C. liam October, 1935 
Legislation, Report of National Aaniiien Goa 

on Legislation September, 1935 
Local Associations, Organization of. February, 1937 
Locusts, Old Man of the Insect—Colin Kerr Cameron August, 1936 
Methylene Blue in the Treatment of HCN Gas 

Poisoning—J. A. Trautman September, 1934 
Mosquito Problem in Indiana—Prof. J. J. Davis. .... October, 1936 
Moth Proofing 1933 





Moth Proofing 
Moths and Moth Preventatives—A. Sreben January, 1935 
Moth, Chemical Attack Routs Clothes Moths—J. A. Berninghaus.......... April, 1937 
Moths, Clothes Moths and Carpet Beetles—Miss E. I. McDaniel....September, 1936 


March, 19384 














National Association Constitution and By-Laws. October, 1933 
National Association Constitution and By-Laws. a fe 
National Association Constitution and By-Laws. D b 1936 





Ordinance, A Fumigation Ordinance (Chicago)—Joel I. Connelly... ih 1934 
Ordinance, Discussion of Proposed Model Ordinance May, 1984 
Ordinance, New Jersey -March, 19385 
Ordinance, New York S ber, 1933 
Ordinance, Regulations Suggestions, Springfield, Ill........................... ..August, 1934 
Ordinance, Some Experiences With the Chicago 




















Fumigation Ordinance—Dr. Hugo Hartnack July, 1984 
Ordinance, Tentative Draft of Proposed Model Law by 

U. S. Public Health Service of New York March, 19338 
Patents Relating to Pest Control—Dr. R. C. Roark .2.0..22....-.-.cccceeeeeseees October, 1935 
Patents Relating to Pest Control—Dr. R. C. Roark .................-.-..------k ebruary, 1936 
Patents Relating to Pest Control—Dr. R. C. Roark March, 1936 
Patents Relating to Pest Control—Dr. R. C. Roar April, 1936 





Patents Relating to Pest Control—Dr. R. C. Sod May, 1936 





















Patents Relating to Pest Control—Dr. R. C. June, 1936 
Patents Relating to Pest Control—Dr. R. C. July, 1936 
Patents Relating to Pest Control—Dr. R. C. August, oe 
Patents Relating to Pest Control—Dr. R. C. 936 
Patents Relating to Pest Control—Dr. R. C. October, 1936 





Patents Relating to Pest Control—Dr. R. 

















mT 





.C. a —nnennnnnnOVEDET, 1936 
Patents Relating to Pest Control—Dr. R. C. ber, 1936 
Patents Relating to Pest Control—Dr. R. C. paneer 1937 
Patents Relating to Pest Control—Dr. R. C. March, 1937 
Patents Relating to Pest Control—Dr. R. C. April, 1937 
Patents Relating to Pest Control—Dr. R. C. May, 1937 
Patents Relating to Pest Control—Dr. R. C. June, 1937 
Patents Relating to Pest Control—Dr. R. C. August, 1937 
Patents Relating to Pest Control—Dr. R. C. Roark tember, 1937 





Patents Relating to Pest Control—Dr. R. C. Roark November, 1937 
Pest Control Operators, Cooperation of Bureau of 
Entomology With—Lee A. Strong. 

Poisons, Antidotes for 
Potato Flea Beetle—Prof. J. J. Davis No 
Price and Standards—Ira R. Ogilvie 

Price Lists—Would a Price List in a Code Help. 
Purdue University Conference 
Pyrethrum—Dr. Alfred Weed 
Pyrethrum—David G. Heyer and Dr. Alfred Weed 
Pyrethrum in Bedbug Sprays—Wm. F. 





November, 1937 
April, 1934 

ber, 1937 
June, 1935 
November, 1933 
Feel 1937 


1935 
March, 1935 






































. Kr June, 1937 

Pyrethrum Powder, Absorption by eacheo—ties. L. Hockenyos.....November, 1936 

Pyrethrum, Questions and Answers on—Dr. Alfred Weed..... a-nsveeeeeMarch, 1936 
Pyrethrum, Questions and Answers on—Dr. R. C. 

and C. A. Vincent-Davis. February, 1936 

Pyrethrum Sensitization—Samuel M. Feinberg June, 1934 





Pyrethrum, Sidelines on—Wm., F. Kroneman 
Questions and Answers Concerning Pyrethrum youtm, Also 
Termites and Value of Treated Wood—Dr. eS March, 1936 
Questions and Answers, Derris Extract, ng Extract, 
Fumigations—Dr. R. C. Roark and C. A. Vincent-Davis. 


Rat Control From Bait Angle—G. E. Oderkirk. October, 1934 


Rat Control, Objectives of Biological Survey in—D. D. Green"November, 1937 
Rats—M. G. Jorgenson 


February, 1937 





sentenced February, 1936 























1935 
Rats (America’s War Against)—Louis Kotler. oe 1936 
Rats and Raticides—Part 1—J. A. Robinson March, 1933 
Rats and Raticides—Part 2—J. A. Robinson April, 1933 
Rats and Raticides—Part 3—J. A. Robinson May, 1933 
Rats and Raticides—Part 4—J. A. Robinson June, 1933 
Rats and Raticides—Part 5—J. A. Robinson July, 1933 





Rats and Raticides—Part 6—J. A. Robinson 
Rats and Raticides—Part 7—J. A. Robinson January, 1934 
Rats, Can Rats Be Embalmed by Oral Methods?—J. A. Robinson..September, 1933 
Rats, Killing With Calcium Cyanide—Dr. Geo. H. Chapman............ September, 1936 
Rats, Methods of Rodent Control—Ernest M. Mills. January, 1937 
Rats, Review of Book—Dr. Hans Zinsser. 


November, 1933 














May, 1935 
Rats, Rodent Control and Rat Proofing of Buildingsg-E. C. Jaeger........June, 1935 
Rats, Rodent Control With Calcium Cyanide—B. C. Culver.................. February, 1935 


Records, Necessity of Keeping Accurate Records in the 
Work of Pest Control—Ernest R. Barber. ber, 1937 
Roaches, Absorption of Pyrethrum Powder by—Geo. L. Hockenyos. _— 1936 
Rodent and Insect Control, Public Health 
Aspects of—Joel I. Connolly D b 








» 1935 


Sanitary Regulations From the Pest Control 

Standpoint—Dr. L. M. Graves. D ber, 1937 
Sanitation—C. H. Corey June, 1934 
Scale Insects Considered Pest of Trees 

and Shrubs—Prof. J. J. Davis. D ber, 1937 
Schools for Exterminators and Fumigators—W. O. Buettner............ September, 1936 
Selecting an Insecticide—Wm. Hinds April, 1933 

ium Cyanide—Its Manufacture and Properties—J. C. Pickard....November, 1935 
Sodium Fluoride—Hints on Use of Against Roaches—Maxfield Riepp..March, 1933 
State Law—Proposed in California June, 1935 


Telephone Directory Advertising August, 1936 
Termite Control—Dr. Thos. E. Snyder November, 1934 
Termite Control, Structural Engineering 

Aspects of—Frank W. Harper. February, 1935 
Termite Research in the U. S.—Dr. Thos. E. Snyder................-.-0-es0-e0- August, 1935 
Termite, What to Do About the Termite August, 1937 
Termites, Facts About Termites—Discussion of 

Antimite Treatment—Dr. John G. Kreer. ber, 1934 
Termites, Facts Regarding Termites Peculiar to New York Disisiet 

With Mention of Treatment—Geo. E. Sanders. 
Termites, Regarding Termite Control Operations—W. O. Buettner 
































August, 1935 























Laeaninenetil May, 1936 

Termites, Timber Treatment, Soil Treatment, Termite " 
Control Policy, etc.—W. O. Buettner October, 1937 
Termites and Their Threat to Timber Structures—A. A. Brown........... August, 1934 
Termites at Flood Times—Miss Olive Falls June, 1937 
Termites, Control of, in Buildings—Neely Turner. April, 1937 
Termites, Control of Subterranean Termites—Dr. F. E. Cislak................... July, 1934 
Termites, From Termite Clinic—National Convention May, 1937 
Termites, History of and Control—Walter Putnam May, 1935 
Termites, How Termites Live and Work March, 1933 
Termites, Man’s Contribution to Termite Invasion—F. K. Todos edeamaioned July, 1935 


Termites, Questions and Answers—Geo. N. Uhler 
Termites, Questions and Answers—Dr. R. C. Roark and 

C. A. Vincent-Davis. February, 1936 
Termites, Repair and Treatment Standards (California)....................... August, 1936 
Termites, The Founding of New Colonies by Reticulitermes 

Flavipes Kollar—Dr. Thos. E. Snyder July, 1933 
Termites Versus Government Geogolists—Chas. W. Kay3.............--.ceeeesseseeee July, 1936 
Termites, What About Termites—Evan L. Fellman July, 1933 
Termites, What Are Termites Known as White Ants?—J. E. Sharp..January, 1934 
Termites, What They Are and What They Do—Part 1—J. S. Shands.....May, 1933 
Termites, What They Are and What They Do—Part 2—J. S. Shands.....June, 1933 
Termites, Why General Exterminators Should Avoid Termite 

Control Work—Evan L. Fellman September, 1933 
Termites, Wood Hungry Termites Feast on Houses—H. M. Harker........ March, 1937 
Thallium Hazards—Dr. Jas. C. Munch July, 1937 
Tomato Worm, The Large Green—Prof. J. J. Davis. September, 1937 





February, 1936 




















Warning Gas Legislation, Discussion of Legislation in Various 
Cities (From U. S. Public Health Records) 


March, 1934 
WPA Rat Projects 


August, 1937 











EDITORIAL INDEX 


The following is the index of the high lights of the editorial 


section. 








Advertising—‘“‘Another Slant of Advertising” (Regarding ne 
Extremes) , . ber, 1937 
Advertising—Classified Telephone Directories D » 1937 





Advertising—Classified Telephone Directory August, 1936 




















Advertising—Ethical Advertising and Publicity May, 1936 
Advertising—Misleading Advertising Condemned by Federal f 
an Gevesmanens oe " — . 3 y. 1936 
vertising—The alue of an vertising ampaign, 
J. Pressman August, 1935 
A Name, Code of Ethics, and Advertising D ber, 1936 
Carelessness in the Work of a Pest Control Operator ..............--....s. ..October, Freed 
Classified Telephone Directory Advertising August, 193 
Code, The—(Discussing Changes in the Revised Code) .................. ..February, 1984 
Codes—N.R.A.—(Enthusiasm for, Dwindling) August, 1934 





Cooperation—(Instead of ‘‘Suspicion’’) 





























January, 1937 
Cooperation—(That’s the Thing), J. M. Miller July, 1935 
Efficiency, (Reason for Need of Efficiency in Pest Con- 
trol Work) May, 1935 
Efficiency, ‘“‘The Need of Becoming More Proficient Pest 
Control Operators” September, 1935 
Employee Relationship with Employer September, 1935 
Entomologists Urged to Cooperate with Our Industry ...........~......-.+« February, 1936 
Ethics Among Pest Control Operators, “Old Man Volume 
Tries to Talk’ June, 1936 
Ethics, (Ethical Conduct as a Contributing Factor to Suc- 
cess) “‘What Is Success?” May, 1937 
Ethics, (Reviewing Accomplishments and Goals of Pest 
Control Operators) June, 1937 
Government Competition July, 1987 
Government Interference with Our Industry (Regarding 
W.P.A. Pest Control Competition) ‘ay. 1937 





Greetings, General Discussion by President. C. Norman Dold 
Greetings, General Discussion by President. B. M. Eldredge 
Greetings, General Discusion by President. H. K. Steckel 


oun .November, 1935 
ccpanlned -November, 1936 











Guarantees—(Caustic Remarks on the Subject) Septemb * 1937 
Idealism in Business, “‘A Return of Idealism in Business” ................. ...-May, 1935 
Insurance—(Need of More Care in Preventing Accidents if 

Lower Rates Are to Prevail) August, 1935 





Insurance—(Regarding High Insurance Rates) February, 1936 


March, 1936 
April, 1936 


National Association, (Advantages of Being a Member) 1934 
National Association, (Amendments to Constitution and iy-Lawe) October 1934 
National Association, (Value of), “‘A Foreword Worthy of 
Repetition”’ 
National Association, (Secretary’s Trip for National Asso- 
ciation, as Told by ‘Bill’ Buettner) 
National Association, (Value of Organization as Written 
y a Booster for the National Association) 
National Association, (Value of, “This Is the Way An- 
other Sees It’’) 
National Association, (Vote Overwhelmingly in Favor of 
hange in Name) 





Materials, Methods and Standards 
Membership—(How To Be a Progressive Member) 














November, 1936 
March, 1937 
August, 1937 


April, 1934 



































National Association, (Voting on Change in Name) July, 1987 
National Association, (What Value Is a National Association?) ......... -March, 1935 
National Association, (Why Be a Member of—) (“Greater 

Heights”) March, 1937 
National Association, (Why Support a National Association?) .............. March, 1934 
National Association, (“Your Association”). Thos. C. Raley ...u..........s0« May, 1935 
National Pest Control Week and Our Profession June, 1936 
National Pest Control Week and Pest Control July, 1937 
Organization and Cooperation. Norman C. Dold J y, 1935 
Organization, The Importance of May, 1934 
Pest Control, (Discussing Some Problems of). C. Norman Dold -August, 1936 
Pest Control Operator, The Itinerant—‘‘Coffee Pot Artists’... .February, 1937 
Pest Control Profession—‘‘The Importance of Our Profession” ............. April, 1935 


Pest Control, (Regarding New Name Suggestion) 
Price Cutting—Evil Results of. (‘‘Stabilization’’). Louis Kotler ...........March, 1937 
Price List—‘‘Is a Price List a Solution?’ September, 1937 
Prices—Difference in Prices April, 1935 
Progress, (Reviewing Accomplishments of the Industry) ...-..............-..-0+« April, 19387 





January, 1937 














Progress, (Reviewing Progress of the Industry) June, 1934 
Rat Control, (Municipal), (No Need for) April, 1935 
Rats, “‘“More About Rats” (Agitation for Municipal Rat 

Control with Dangers of) March, 1936 





Rodent Control Campaigns, (Need of Alertness in Com- 
batting Evils of) D ber, 1935 
Rodent Control Campaigns, (Evils of the Chicago Campaign 
with Copy of Letter to the President) 
Rodent Control Campaigns, (Mr. Pest Control Operator— 
Read This, Then Act) 





January, 1936 
May, 1937 








Termite Control Operations—“And the Pest Control In- 

dustry Stands By” . February, 1937 
Termites and Advertising, (Re garding Extreme Claims in 

Termite Control) September, 1936 
Termites, An Interesting Specification and Termite Control .............. April, 1937 
Termites, (A Sane Policy—Forebearance and Intelligence) 
Termites, (False Ideas About Termite Damage) 
Termites, (Pertinent Facts About Shields) D 
Termites, Some Extreme Statements 
Termites, ““What, No Termites?” (Facts Regarding Ter- 

mite Infestation) 

















May, 1937 
J anuary, 1987 








Wages, (As Written by Director of Employer’s Association 
of Chicago) 





January, 1937 


October, 1937 
J ‘uly, 1936 
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Editorial 


OUR APPRECIATION 
ITH this issue The Log enters its fifth year as a 


mouthpiece for the Industry. It has made great 
strides during the past year. The information of impor- 
tance, impartially imparted to the Industry as a whole, 
has been extensive, and we are glad to have had the op- 
portunity to serve the industry in this capacity. 


We admit that we have made mistakes, but these 
were from the head and not from the heart. Perhaps 
never since the inception of The Log have we had in 
prospect so many good things for the readers as we have 
for the ensuing year. The Log is working assidously in 
the interest of the Industry. We wish to express to our 
readers and advertisers our profound appreciation for 
their loyal and enthusiastic support, and for the keen 
interest which have made the success of The Log pos- 
sible. 

During 1937 we shall make a more diligent effort 
than ever before to give to the Industry such material 
and articles of interest as will be constructive. We trust 
that all will continue to support The Log as in the past, 
and by so doing, The Log will be enabled to render greater 
service in 1937. 


We extend the SEASON’S GREETINGS, AND WISH 
ONE AND ALL A HAPPY AND PROSPEROUS NEW 
YEAR. 





SUSPICION 


~ HORTLY there is to appear a summary of what are felt to be 
sy the problems of our Industry and some comments made by 
men throughout the country on these problems. “Advertising” 
admittedly is one of these problems and the article appearing else- 
where in this issue of The Log has provided some genuine thoughts 
that require reflection from all of us. 


It might safely be said that no matter what is advanced nor 
from whom the suggestions might emanate, probably the under- 
lying thought is that of Suspicion. Suspicion that the one making 
the suggestion has an ulterior motive—suspicion that it was in- 
tended to hit competitors—suspicion that another is being put 
“wise” about a so-called secret. SUSPICION. When will the In- 
dustry wake up to the fact that there are men who are sincere? 
When will the Industry realize that it pays to be constructive 
rather than destructive in thinking and talking? When will cease 
the attempt to resort to innuendo? Suspicion underlies all of these 
thoughts. 

We heard, not so long ago, that a man who should be respected 
commented along this vein, in speaking of efforts that are being 
put forth: 

Loud Thunder 

Dark Clouds 

Much Lightning 

No Rain 
If that is constructive, then we miss our idea of what should be 
considered constructive. If this individual would roll up his sleeves 
and work aggressively to bring about “rain” after loud thunder, 
dark clouds and much lightning, it would be helpful. Belittling is 
not constructive. 


Yes, Suspicion is one of the enemies that confronts the Indus- 
try. As one commented on this thought not so long ago, he put it 
this way: “Every mother’s son of us is afraid that the other fellow 
will find out something about us and our work, or that the other 
fellow will get a head start. Let’s be professional; let’s share ex- 
periences; there is enough for all; and goodness knows, there is 
plenty for the really good fellow. Let’s know more about our busi- 
ness and then share it.’”’ Such thoughts will not rest with the sel- 
fish, but if our industry is supposed to be heading toward the more 
scientific sphere, and is to be more co-operative, we will not run 
across the comments that another made to the effect that “exter- 
minators are not scientists and certainly scientists do not look like 
exterminators.” Perhaps we should say Pest Control Operators. 


Be man enough to ask of the person about whom you have 
heard a “story” as to whether or not the “story” is actually true. 


How many have thought of certain of their competitors as a “so 
and so,” only to find after talking with them that all was not as 
reported. 


Constant “harping” on the past, especially when the discus- 
sion has to do only with discouraging things, is not Constructive. 
The FUTURE is important, and it is high time that SUSPICION 
and his counter-part, JEALOUSY, be knocked out for the count 
of ten and more. 





PEST CONTROL 
EACTIONS to the suggestion to think of our Indus- 
try in terms of Pest Control in place of the words 
“exterminating and fumigating,’ are beginning to be- 
come known. 


From several have been received letterheads to indi- 
cate the change is being made, and in several instances 
the suggestion is carried further to say that they have 
been gradually working the change. The name of the 
firm was permitted to remain on the letterhead as ‘Jones 
Exterminating and Fumigating Co.” but directly under- 
neath one finds the explanatory statement “Specializing 
in Pest Control Service.” Another indicated the changes 
in name from a single company title of “John Jones,” so 
that today it is the Jones Pest Control Co.” Changes 
cannot be made overnight, but one sees the tendency and 
realizes more and more the evolutionary process taking 
place. 

Writes one: ‘We have never gone in for sub-titles 
in our state except that listings in the classified telephone 
directory has two; namely, ‘Exterminating’ and ‘Fumi- 
gating.’ In a recent program advertisement I tried out 
the words ‘Pest Control’ to see what effect it might have. 
I am in favor of such name because of its meaning and 
brevity.” 

“By all means, let us dress up an old industry,” 
writes another, “with a name so that the public will for- 
get the abuse or unethical practices of the past. If the 
right kind of ethics are established and enforced along 
with the new name, the public will soon approve the 
change and all will be benefited thereby.”” Who pays for 
the classified telephone advertising? The firms of the 
Industry. That being the case, work on the matter of 
having one major listing and cross-section reference to 
the major listing so that the public will have an honest 
concept, which in turn will permit firms to display prop- 
erly an advertisement that will tell the story of their pest 
control operations without the necessity of spending the 
extra money as they do now to have their names appear 
in a half dozen places. 


“It is present day and future activities that deserve 
attention.” Pest Control truly encompasses that idea. 
Stop living in the past. 


One going to drug stores, cleaning establishments, 
hardware stores, etc., ought to realize the tremendous 
campaigns of manufacturers and supply houses of pack- 
age goods to create the impression that the products sold 
are better “exterminators” than the professional extermi- 
nator. Advertisements with this emphasis as being “ex- 
terminators,” put us in the same class as a mere product. 
It is no wonder that an oil company representative might 
find fault with the thoughts of the Industry to change 
the name to ‘Pest Control Operators.” At least the 
change in name connotates personal service, separate and 
apart from a product. 


Let us have more reactions. 
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WAGES 


HE Employers’ Association of Chicago is to be com- 


plimented upon a series of messages that it is sending 
its members on employee-employer co-operation and re- 
lationship. Gordon L. Hostetter, Executive Director, feels 
that these messages are not intended to “high light” any 
specific situation, any particular company or any particu- 
lar industry. “If they shall cause any employer to study 
his individual situation with a view to its improvement, 
the purpose will have been completely served.” 


Since wages play an important part in competition 
in our Industry, it seems well to reflect on a few of the 
thoughts that are expressed in one of these messages: 


THE UNSOLICIATED INCREASE 


Did you ever get a “raise” without asking for it? 
Do you remember the warm glow that went all over you 
because of it, the mental stimulant it was and how you 
felt that you must be somebody if the boss recognized your 
worth without you telling him? It meant to you that the 
boss had his eye on you, that you were a human being 
contributing your part to the success of the whole business 
family, no longer a mere number in a series of numbers 
comprising the rank and file of plant personnel. 


WAGES MUST GO UP 


Wages, in all classes of business, have until recently 
been in a state of deflation since 1929. This was natural 
and inevitable in the face of the depression. Some busi- 
nesses are still depressed but many, according to their 
frank admissions and the evidence of the financial reports, 
are more prosperous than ever before. These latter, in 
many cases, are adjusting their wage structures in keep- 
ing with the better times, but with others wage adjust- 
ments are not keeping pace with improving conditions. 


DO WE NEED A WHIP? 


Must another NRA with even more stringent mini- 
mum wage stipulations be thrust upon us before employ- 
ers generally will meet their responsibilities with regard 
to wage revisions? Or will they await the insisteft de- 
mand that newly organized labor always places upon em- 
ployers for higher wages as its very first expression of 
organized power? The closed shop, limitation of appren- 
tices, abolition of the piece work system, proscription of 
the employers right to employ and discharge, and the 
many other things that go with traditional closed shop 
unionism nearly always follow the wage demand. In fact, 
the promise of increased wages is almost always the basis 
upon which class antagonism between employer and em- 
ployee is begun. 


THE BASIC CONSIDERATION 


Wages constitute the pivotal point around which the 
whole question of employer-employee relations revolve. 
All other measures that may be evolved to promote har- 
mony are important but incidental. No harmonious struc- 
ture can be built except as a proper wage provides the 
foundation upon which all else is erected. 


ECONOMIC FALLACY 


There are, of course, varying opinions as to what 
constitutes a proper Wage in any given industry or busi- 
ness unit. The agitator would make the employee believe 
that money grows on trees—for the employer. Then there 
is the fallacy, held by many, that wages should be paid 
on a basis of employee need. Since the needs of no two 
men are alike this theory leads only to economic chaos. 
Rivaling these thoughts are additional suggestions such 
as “production for use only,” “state ownership of the 
means of production,” “workers own what they produce,” 
etc., mentioned only to indicate to employers the size of 
the job to be done if they would lead the thought of their 
people in right directions. All these “isms” must be dis- 
sipated by an intelligent approach by employers to the 
question of employee education on the fundamental rela- 
tionship of wages to production and consumer use of the 
finished product. We need to recognize in greater degree 
the earned wage if we are to continue making a proper 
contribution to the real wealth which, increasing, makes 
for a higher standard of living for all. 


DO IT NOW 


Immediately, however, there is grave necessity for 
employers to examine their individual businesses and 
whole industries of which they are a part to learn if their 
wage structure is properly related to improving business 
and improving profits. 





WHAT, NO TERMITES ? 


N ONE publication we read: “There is no termite 


problem—don’t become alarmed about a virtually 
non-existent hazard’; and in another: “Termites damag- 
ing over half the buildings in many states.” A Govern- 
ment bureau announces that termites constitute no more 
of a menace today than in years past, and then from 
other recognized sources comes evidence that serious 
termite damage is being discovered for the first time at 
many points. 

When there exist such conflicting statements and 
opinions, it seems desirable to learn the facts about the 
termite problem. 

What are the FACTS? One who is associated with 
a company specializing in termite work recently said: 
“Termites are known to be attacking the wood in thou- 
sands of buildings throughout more than nine-tenths of 
the area of the United States. Even the government 
bureau above mentioned has estimated annual termite 
damage at more than $40,000,000. Only the extreme 
northern—the coldest portions—have escaped damage 
thus far although termites are now found in all 48 states. 
As a general rule the percentage of infested structures 
increases in proportion to the distance southward. How- 
ever, even in Lower Michigan, for example, hundreds of 
cases of severe termite destruction exist. A home being 
attacked by termites in a northern state can be just as 
seriously damaged as one in the far South.” 

There are innumerable cases where home owners 
have had to spend several hundred dollars for repairs 
and replacements made necessary through the work of 
termites. There are many other cases where termites 
are just getting started, but where their damage will 
—— become costly Jater if nothing is done to stop 
them. 

Termites are distinctly comparable to a slow-burn- 
ing fire. Seeing a fire, we are aware of its danger and 
take steps to extinguish it. Those who understand ter- 
mites do the same when a “termite-fire” is found. But 
we don’t easily see termites at work, because they carry 
on their destruction inside the wood and therein lies the 
opportunity for some to doubt their existence. 

Only a very small percentage of homes is ever se- 
riously damaged by fire. Yet that menace is recognized, 
and most owners carry fire insurance—“‘just in case.” 
On the other hand, termites can be found slowly “burn- 
ing’ a large number (as high as 70 per cent in some sec- 
tions) of unprotected homes and buildings. 

It is up to the property-owner to find out whether 
or not termites are actually doing serious damage in his 
territory. If he finds that they are, he should request 
inspection of his property by a reliable termite control 
company. Such a company will render an accurate and 
truthful report and submit their recommendations for 
correction. It is far more sensible and practical to em- 
ploy responsible termite control services than to continue 
to contribute at far greater cost to the steadily increasing 
annual termite repair bill. 

If the property owner simply shuts his eyes to actual 
conditions and says, “There is no termite hazard; it’s just 
a ‘gag’,” he is likely to awaken with a start one day to 
find his position very similar to the uninsured home- 
owner watching his house burn and wishing he had 
listened to reason earlier. 
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Editorial 


OUR APPRECIATION 
ITH this issue The Log enters its fifth year as a 


mouthpiece for the Industry. It has made great 
strides during the past year. The information of impor- 
tance, impartially imparted to the Industry as a whole, 
has been extensive, and we are glad to have had the op- 
portunity to serve the industry in this capacity. 


We admit that we have made mistakes, but these 
were from the head and not from the heart. Perhaps 
never since the inception of The Log have we had in 
prospect so many good things for the readers as we have 
for the ensuing year. The Log is working assidously in 
the interest of the Industry. We wish to express to our 
readers and advertisers our profound appreciation for 
their loyal and enthusiastic support, and for the keen 
interest which have made the success of The Log pos- 
sible. 

During 1937 we shall make a more diligent effort 
than ever before to give to the Industry such material 
and articles of interest as will be constructive. We trust 
that all will continue to support The Log as in the past, 
and by so doing, The Log will be enabled to render greater 
service in 1937. 


We extend the SEASON’S GREETINGS, AND WISH 
ONE AND ALL A HAPPY AND PROSPEROUS NEW 
YEAR. 





SUSPICION 


~ HORTLY there is to appear a summary of what are felt to be 
s the problems of our Industry and some comments made by 
men throughout the country on these problems. “Advertising” 
admittedly is one of these problems and the article appearing else- 
where in this issue of The Log has provided some genuine thoughts 
that require reflection from all of us. 


It might safely be said that no matter what is advanced nor 
from whom the suggestions might emanate, probably the under- 
lying thought is that of Suspicion. Suspicion that the one making 
the suggestion has an ulterior motive—suspicion that it was in- 
tended to hit competitors—suspicion that another is being put 
‘wise’ about a so-called seecret.. SUSPICION. When will the In- 
dustry wake up to the fact that there are men who are sincere? 
When will the Industry realize that it pays to be constructive 
rather than destructive in thinking and talking? When will cease 
the attempt to resort to innuendo? Suspicion underlies all of these 
thoughts. 

We heard, not so long ago, that a man who should be respected 
commented along this vein, in speaking of efforts that are being 
put forth: 

Loud Thunder 

Dark Clouds 

Much Lightning 

No Rain : 
then we miss our idea of what should be 
considered constructive. If this individual would roll up his sleeves 
and work aggressively to bring about “rain” after loud thunder, 
dark clouds and much lightning, it would be helpful. Belittling is 
not constructive. 


If that is constructive, 


Yes, Suspicion is one of the enemies that confronts the Indus- 
try. As one commented on this thought not so long ago, he put it 
this way: “Every mother’s son of us is afraid that the other fellow 
will find out something about us and our work, or that the other 
fellow will get a head start. Let’s be professional; let’s share ex- 
periences; there is enough for all; and goodness knows, there is 
plenty for the really good fellow. Let’s know more about our busi- 
ness and then share it.” Such thoughts will not rest with the sel- 
fish, but if our industry is supposed to be heading toward the more 
scientific sphere, and is to be more co-operative, we will not run 
across the comments that another made to the effect that “exter- 
minators are not scientists and certainly scientists do not look like 
exterminators.” Perhaps we should say Pest Control Operators. 


Be man enough to ask of the person about whom you have 
heard a “story” as to whether or not the “story” is actually true. 


How many have thought of certain of their competitors as a “so 
and so,” only to find after talking with them that all was not as 
reported. 


Constant “harping” on the past, especially when the discus- 
sion has to do only with discouraging things, is not Constructive. 
The FUTURE is important, and it is high time that SUSPICION 
and his counter-part, JEALOUSY, be knocked out for the count 
of ten and more. 





PEST CONTROL 
EACTIONS to the suggestion to think of our Indus- 
try in terms of Pest Control in place of the words 
“exterminating and fumigating,”’ are beginning to be- 
come known. 


From several have been received letterheads to indi- 
cate the change is being made, and in several instances 
the suggestion is carried further to say that they have 
been gradually working the change. The name of the 
firm was permitted to remain on the letterhead as ‘Jones 
Exterminating and Fumigating Co.” but directly under- 
neath one finds the explanatory statement “Specializing 
in Pest Control Service.” Another indicated the changes 
in name from a single company title of “John Jones,” so 
that today it is the Jones Pest Control Co.” Changes 
cannot be made overnight, but one sees the tendency and 
realizes more and more the evolutionary process taking 
place. 

Writes one: “We have never gone in for sub-titles 
in our state except that listings in the classified telephone 
directory has two; namely, ‘Exterminating’ and ‘Fumi- 
gating.’ In a recent program advertisement I tried out 
the words ‘Pest Control’ to see what effect it might have. 
I am in favor of such name because of its meaning and 
brevity.” 

“By all means, let us dress up an old industry,” 
writes another, “with a name so that the public will for- 
get the abuse or unethical practices of the past. If the 
right kind of ethics are established and enforced along 
with the new name, the public will soon approve the 
change and all will be benefited thereby.”” Who pays for 
the classified telephone advertising? The firms of the 
Industry. That being the case, work on the matter of 
having one major listing and cross-section reference to 
the major listing so that the public will have an honest 
concept, which in turn will permit firms to display prop- 
erly an advertisement that will tell the story of their pest 
control operations without the necessity of spending the 
extra money as they do now to have their names appear 
in a half dozen places. 


“It is present day and future activities that deserve 
attention.” Pest Control truly encompasses that idea. 
Stop living in the past. 

One going to drug stores, cleaning establishments, 
hardware stores, etc., ought to realize the tremendous 
campaigns of manufacturers and supply houses of pack- 
age goods to create the impression that the products sold 
are better “exterminators” than the professional extermi- 
nator. Advertisements with this emphasis as being “ex- 
terminators,” put us in the same class as a mere product. 
It is no wonder that an oil company representative might 
find fault with the thoughts of the Industry to change 
the name to “Pest Controi Operators.” At least the 
change in name connotates personal service, separate and 
apart from a product. 


Let us have more reactions. 
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WAGES 
HE Employers’ Association of Chicago is to be com- 


plimented upon a series of messages that it is sending 
its members on employee-employer co-operation and re- 
lationship. Gordon L. Hostetter, Executive Director, feels 
that these messages are not intended to “high light” any 
specific situation, any particular company or any particu- 
lar industry. “If they shall cause any employer to study 
his individual situation with a view to its improvement, 
the purpose will have been completely served.” 


Since wages play an important part in competition 
in our Industry, it seems well to reflect on a few of the 
thoughts that are expressed in one of these messages: 


THE UNSOLICIATED INCREASE 


Did you ever get a “raise” without asking for it? 
Do you remember the warm glow that went all over you 
because of it, the mental stimulant it was and how you 
felt that you must be somebody if the boss recognized your 
worth without you telling him? It meant to you that the 
boss had his eye on you, that you were a human being 
contributing your part to the success of the whole business 
family, no longer a mere number in a series of numbers 
comprising the rank and file of plant personnel. 


WAGES MUST GO UP 

Wages, in all classes of business, have until recently 
been in a state of deflation since 1929. This was natural 
and inevitable in the face of the depression. Some busi- 
nesses are still depressed but many, according to their 
frank admissions and the evidence of the financial reports, 
are more prosperous than ever before. These latter, in 
many cases, are adjusting their wage structures in keep- 
ing with the better times, but with others wage adjust- 
ments are not keeping pace with improving conditions. 


DO WE NEED A WHIP? 


Must another NRA with even more stringent mini- 
mum wage stipulations be thrust upon us before employ- 
ers generally will meet their responsibilities with regard 
to wage revisions? Or will they await the insisteft de- 
mand that newly organized labor always places upon em- 
ployers for higher wages as its very first expression of 
organized power? The closed shop, limitation of appren- 
tices, abolition of the piece work system, proscription of 
the employers right to employ and discharge, and the 
many other things that go with traditional closed shop 
unionism nearly always follow the wage demand. In fact, 
the promise of increased wages is almost always the basis 
upon which class antagonism between employer and em- 
ployee is begun. 


THE BASIC CONSIDERATION 


Wages constitute the pivotal point around which the 
whole question of employer-employee relations revolve. 
All other measures that may be evolved to promote har- 
mony are important but incidental. No harmonious struc- 
ture can be built except as a proper wage provides the 
foundation upon which all else is erected. 


ECONOMIC FALLACY 


There are, of course, varying opinions as to what 
constitutes a proper wage in any given industry or busi- 
ness unit. The agitator would make the employee believe 
that money grows on trees—for the employer. Then there 
is the fallacy, held by many, that wages should be paid 
on a basis of employee need. Since the needs of no two 
men are alike this theory leads only to economic chaos. 
Rivaling these thoughts are additional suggestions such 
as “production for use only,” “state ownership of the 
means of production,” “workers own what they produce,” 
etc., mentioned only to indicate to employers the size of 
the job to be done if they would lead the thought of their 
people in right directions. All these “isms” must be dis- 
sipated by an intelligent approach by employers to the 
question of employee education on the fundamental rela- 
tionship of wages to production and consumer use of the 
finished product. We need to recognize in greater degree 
the earned wage if we are to continue making a proper 
contribution to the real wealth which, increasing, makes 
for a higher standard of living for all. 


DO IT NOW 


Immediately, however, there is grave necessity for 
employers to examine their individual businesses and 
whole industries of which they are a part to learn if thei: 
wage structure is properly related to improving business 
and improving profits. 





WHAT, NO TERMITES ? 
N ONE publication we read: “There is no termite 


problem—don’t become alarmed about a virtually 
non-existent hazard’; and in another: “Termites damag- 
ing over half the buildings in many states.” A Govern- 
ment bureau announces that termites constitute no more 
of a menace today than in years past, and then from 
other recognized sources comes evidence that serious 
termite damage is being discovered for the first time at 
many points. 

When there exist such conflicting statements and 
opinions, it seems desirable to learn the facts about the 
termite problem. 

What are the FACTS? One who is associated with 
a company specializing in termite work recently said: 
“Termites are known to be attacking the wood in thou- 
sands of buildings throughout more than nine-tenths of 
the area of the United States. Even the government 
bureau above mentioned has estimated annual termite 
damage at more than $40,000,000. Only the extreme 
northern—the coldest portions—have escaped damage 
thus far although termites are now found in all 48 states. 
As a general rule the percentage of infested structures 
increases in proportion to the distance southward. How- 
ever, even in Lower Michigan, for example, hundreds of 
cases of severe termite destruction exist. A home being 
attacked by termites in a northern state can be just as 
seriously damaged as one in the far South.” 

There are innumerable cases where home owners 
have had to spend several hundred dollars for repairs 
and replacements made necessary through the work of 
termites. There are many other cases where termites 
are just getting started, but where their damage will 
— become costly later if nothing is done to stop 
them. 

Termites are distinctly comparable to a slow-burn- 
ing fire. Seeing a fire, we are aware of its danger and 
take steps to extinguish it. Those who understand ter- 
mites do the same when a “termite-fire” is found. But 
we don’t easily see termites at work, because they carry 
on their destruction inside the wood and therein lies the 
opportunity for some to doubt their existence. 

Only a very small percentage of homes is ever se- 
riously damaged by fire. Yet that menace is recognized, 
and most owners carry fire insurance—“just in case.” 
On the other hand, termites can be found slowly “burn- 
ing’’ a large number (as high as 70 per cent in some sec- 
tions) of unprotected homes and buildings. 

It is up to the property-owner to find out whether 
or not termites are actually doing serious damage in his 
territory. If he finds that they are, he should request 
inspection of his property by a reliable termite control 
company. Such a company will render an accurate and 
truthful report and submit their recommendations for 
correction. It is far more sensible and practical to em- 
ploy responsible termite control services than to continue 
to contribute at far greater cost to the steadily increasing 
annual termite repair bill. 

If the property owner simply shuts his eyes to actual 
conditions and says, “There is no termite hazard; it’s just 
a ‘gag’,” he is likely to awaken with a start one day to 
find his position very similar to the uninsured home- 
owner watching his house burn and wishing he had 
listened to reason earlier. 
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rg, HE NATIONAL ASSOCIATION OF 

EXTERMINATORS AND FUMIGA- 

TORS is convinced that one of the most 
serious problems confronting the industry 
is ADVERTISING. Ethics in advertising is 
lacking in many jnstances, and even more 
startling is the manner in which firms try 
to justify the “copy” that appears. What 
makes advertising the real problem that it 
is? Basically the trouble seems to be the 
lack of a definite policy on the part of the 
firms which should know better. No genu- 
ine policy prevails on the part of these so- 
called better firms to take a stand to dis- 
regard those firms that resort to or seem 
to resort to questionable, exaggerated, false, 
and generally misleading advertising. It is 
argued that one of the barriers to bring 
about ethical advertising is the classified 
telephone directories which apparently ac- 
cept any “copy” that is presented. Why 
blame the classified telephone directories 
entirely? Why not blame our own indus- 
try? 

No so long ago we heard of firms in a 
city which had determined that unethical 
advertising should be eliminated, and, in 
co-operation with the Better Business Bu- 
reau of the city, presented concrete recom- 
mendations of things that should be stricken 
from advertising “copy.” What were some 
of these things that were felt to be un- 
ethical? Let us quote: (we assume that 
this information is reported accurately) 


(a) “Established 1918” was felt to 
be inaccurate in that the firm in ques- 
tion first obtained its license in 1927. 


(b) “Approved by U. S. Government 
Health Authorities’—this statement as 
printed does not make clear that the 
process and not the company itself is 
recommended by the U. S. Govern- 
ment. 


(c) “18 years in business” and “18 
years experience.”—This company was 
first licensed in 1931. 


(d) “Licensed by” (and then the 
names of four places are mentioned )— 
it is understood that license only exists 
in one of the named places. 








The final outcome of the above has not 
been determined, but as this article is be- 
ing written, it is suggested that some of the 
firms, determined in their efforts to see 
clean and ethical advertising, have wavered 
and may even advertise as heretofore and 
this mainly on the grounds that they are 
“afraid”—can’t afford to do without, etc. 
One important factor to bear in mind in 
connection with a general advertising pro- 
gram and having to do with classified tele- 
phone directories, is that there should be 
well nigh unanimous approval of all the 
firms to cease unethical advertising. If one 
were to come to the defense. of the classi- 
fied telephone directory people, it is inter- 
esting to note that the Reuben H. Don- 
nelly Corp., which controls classified tele- 
phone directories in many cities, has very 
plainly stated that it desires to co-operate 
with our industry once it has established a 
definite policy as to what is and what is 
not objectionable “copy.” The problem, 
then, as far as the classified telephone di- 
rectories are concerned, becomes one for the 
Industry to establish a worthwhile policy 
and speak very plainly on the subject. 

Some time back an article was published 
dealing with the general attitude of the 
United States Department of Agriculture 


ADVERTISING 


through which there was quoted Mr. Lee A. 
Strong’s remarks as to the stand of the Bu- 
reau of Entomology which in substance was 
that the department does not endorse pro- 
prietary products nor individual firms. 
Some enterprising firms like to play with 
words, and thus, while they do not violate 
exactly the policy of the Bureau of Ento- 
mology, nevertheless they obviously try to 
straddle in a manner to make it appear as 
if there were government endorsement. We 
would like to know of any firm in the coun- 
try which somewhere in its operations of 
pest control does not utilize, in part at 
least, recommendations noted in govern- 
ment pamphlets. Yes, we concede that these 
enterprising firms go through a great deal 
of trouble to show that they do not say that 
the government actually endorses them nor 
the products and methods employed in an 
individualistic sense, but, boiled down it 
must also be conceded that the intention is 
to make it seem that there is government 
endorsement. These border-line cases (half 
truths or inferential references), are to be 
condemned, and yet the test comes with de- 
termined refusal of the individual firms ‘to 
discontinue such practices. What might be 
said about Government references can be 
said of other types of advertising also. Im- 
mediately coming to mind and worthy of 
consideration and possible decision to elimi- 
nate from advertising “copy” are such 
phrases as: ; 


“100% Extermination Guaranteed” 

“Not one failure in 23 years” 

“Permanent Extermination” 

“Graduate Exterminating Engineer” 
(from what accredited college or uni- 
versity ?) 

“Agent of Health Department” 

“Free Inspection—Free Estimates” 


The last item mentioned in the list will 
probably bring a storm of protest as well as 
much debate, but that is the purpose of this 
article. We should adopt a policy, and that 
is what this article seeks to bring about, 
not over night, but that through the care- 
ful exchange of thoughts, a common ground 
might be found as to what is ethical and 
what is not. At the Cleveland Convention 
of the National Association of Extermina- 
tors and Fumigators there was presented 
for consideration the following suggestion 
for amendment to the Code of Ethics: 


“A pest Control Operator shall not 
advertise for the purposes of deceiving 
the public, nor advertise free service 
in any form or manner, but shall foster 
honest publicity of the facts, aims and 
progress of his profession.” 


Discussion followed but definite action 
was deferred so as to permit for further 
study of all that is involved if such were 
to be adopted. There is no question but that 
sentiment was for the elimination of the 
word “free” in all advertising matter and 
this is the very thought behind the para- 
graph. Confusion resulted, however, as to 
what might find its way into correspondence 
or even in a subtle “play of words” as 
prevails in the matter of “government en- 
dorsement.” It is conceded that firms will 
be called upen to submit estimates and cer- 
tainly there is nothing in such clause that 
prevents a firm from making the inspec- 
tions and submitting an estimate without 
there being any charge. What is sought in 
the adoption of such clause is that the word 
“free” be eliminated in that the public re- 


ceives the wrong impression, especially 
when the idea is carried to the place where 
the phraseology takes on the form of “no 
charge unless pests are destroyed com- 
pletely,” etc. Old man “Fear” played a 
very Important part in this discussion, be- 
cause several saw their competitors con- 
tinuing to play up “free this and “free 
that,” and therefore it seemed that the 
good-intentioned business and professional 
men delayed until more consideration could 
be given. It is time that we give thought 
to ethical “bait” in our advertising. 

From all sides come suggestions that we 
ought to do something about all this, and 
when this is followed up with a question 
to the effect as to what should be done, it 
is difficult to receive unanimity of opinion. 
What is needed more than anything else is 
to have firms express themselves very def- 
initely on this subject. Data must be col- 
lected, thoughts must be correlated, other 
data added, facts submitted and eventually 
a policy will be adopted. We often wonder 
if the individual realizes the handicap un- 
der which we must work—how much real 
co-operation is given by the industry and 
especially from those who “holler” the loud- 
est and then do nothing constructive to 
bring about better conditions. It is a sad 
commentary on our industry to make the 
observation that over 400 were given an op- 
portunity to fill out a questionnaire, a por- 
tion of which was to help on this very 
question, and only 54 answered, and in 
many of these the answers were not given 
to all the questions. On the general ques- 
tionnaire just referred to, we have taken 
from it the answers as they have to do 
with the subject of advertising only. (Later 
we will cover the answers as they have to 
do with other subjects.) We believe you 
will be interested in the questions, and a 
summary of the answers which follow: 


ANSWERS TO QUESTIONNAIRE 


Question No. 5 (on the General Ques- 
tionnaire) was: “What is your attitude as 
to classified telephone directory advertis- 
ing ?” 

(A) As to the number of names to use 
with their different addresses and telephone 
numbers when actually there is one firm 
involved. 


Forty-three (43) firms feel it to be un- 
ethical to use more than one name, sug- 
gesting that in reality it amounts to an 
attempt to fool the public; is unfair com- 
petition, and used only for deception. Eight 
(8) firms made no reply and a logical as- 
sumption is that they are now guilty of this 
practice. Three (3) firms pointed out that 
there should be no excuses for this practice 
on the ground that some firms claim dif- 
ferent types of operations; as for example, 
general insecticide work, termite control, 
etc. A few of the forty-three (43) pointed 
out that there should be no criticism if a 
firm operated under a trade name and the 
principal thereof wanted his own name to 
appear—this was agreeable if the same ad- 
dress and telephone number were given. 


Other comments in connection with this 
question were: 


1—There may be a temporary need while 
consolidation is taking place. 

2—Brings a greater number of inquiries so 
as to keep competition within a com- 
pany—this from one of the three who 
favored the practice. 
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3—Any honest advertising, regardless of 
number of names. 


4—It should be permissible. 


5—Where an existing abuse has occurred 
to use one’s name, would want to use 
another in an effort to stop misrepre- 
sentation. 


(B) Type of copy on the part of your 
competitor and why you feel it to be wrong. 


Eight (8) firms found no fault; sixteen 
(16) did not answer. By far the emphasis 
was placed on false and misleading adver- 
tising, and this due largely to copy that 
seems to be accepted by classified telephone 
directory people. Thirty (30) found com- 
plaint because of misleading and false ad- 
vertising and mentioned illustrations: 
i—“Not one failure in ten years.” 
2—What has a degree in veterinary medi- 
cine to do with our industry? 
3—“Fifteen (15) years in one town.”’—Yes, 
actual residence but not engaged in our 
industry. (The obvious idea was to have 
the public think he was in pest control 
business for fifteen years.) 

i—“University trained operators”’—(where 
is the university ? ) 

5—A foolish attempt to indicate resources 
to be thousands of dollars when actually 
he had no more than other firms. 

6—Seventeen (17) commented that impos- 
sible guarantees were given, as for ex- 
ample: “life-time moth-proofing,” per- 
manent extermination,” ete. 


Size of copy was mentioned by three 
firms with the hint that they were jockeyed 
into a position by the salesmen of the clas- 
sified telephone directory. This brought out 


the fact that our firms seem to lack the 
ability to discuss candidly among them- 
selves the entire matter of advertising. 


Type of alphabetical lists and the abuses 
of AAA, AAAA, AAA One, AAA Ameri- 
can, Ace, etc., when in most cases the names 
are really an additional name and proper 
firm names appear in the advertising sec- 
tion of the same book a little further down 
—as one put it, “wise guy deception.” 


(C) The matter of number of listings; 
that is, one each for Exterminator, Fumi- 
gating, Rodent Control, Termite Control, 
Ete. 

Seven (7) firms made no comments; 
seven (7) firms felt that it should be purely 
optional as to number of listings a firm 
should have—“each man in his own field,” 
as one man put it. 





Emphasis indicated the feeling that the 
several listings were a “racket” favoring 
revenue for the classified telephone direc- 
tory company. It merely showed again that 
our industry did not assert itself properly 
to have this method changed. The “fear” 
factor persisted in a few instances: “ball 
would not be played” to have a co-ordinated 
policy. Thirty-one (31) firms definitely 
favored one major listing, with cross list- 
ing referring all to the major listing. 


On the matter of major listing, the vol- 
untary suggestions were: 


1—Preference for “Pest Control.” Nine- 
teen (19) firms in favor. 

2—Preference for “Exterminating.” Eight 
(8) firms in favor. 

3—Preference for “Fumigating” when such 
operations are conducted. Only three 
(3) firms favored. 


4—Preference for “Termite” when such op- 
erations are conducted. Only two (2) 
firms favored. 


In each case cross-listings are to be car- 
ried to refer to a major listing. 


On the general questionnaire there also 
was this question: 


“What important thing do you feel the 
National Association should do this com- 
ing year?” 

Only as reference was made to the sub- 
ject of advertising will comments be made 
at this point so that we might confine our- 
selves to advertising. One readily recog- 
nizes that suggestions of an entirely dif- 
ferent nature were included in the answers 
to this question. But on the subject of ad- 
vertising, many firms felt that the crux to 
this industry problem was the solution of 
advertising. Too much adverse criticism has 
been heaped upon our industry because of 
advertising. The public frequently engaged 
firms which made claims in their adver- 
tising only to find out later that the claims 
were not carried out, and were impossible 
of fulfillment. Public confidence is neces- 
sary and it is brought about as firms are 
truthful in their advertising. Ethics in ad- 
vertising should be an outstanding pre- 
requisite for a firm to remain in business. 
The firm that is. scrupulous in its adver- 
tising generally renders intelligent and sat- 
isfactory services, because promises are 
kept. 

Advertising may well take the form of a 
“National Pest Control Week,” which will 
give the opportunity for the issuance of 
human interest stories. In connection there- 
with, the Association could sponsor a book- 


(Continued on page 8) 








(TRADE-MARK) 


under a temperature of 176°. 





HOPKINS 


REDRATSQUIL 


POWDER AND LIQUID 


Made from the genuine Red Squill Bulbs—the world’s 
surest specific for rodent extermination. 
BIOLOGICALLY 
TESTED to assure maximum killing power. 


Write for Samples and Prices 


Hi O 


Oven-dried 





Pyrethrum Powder 


CONCENTRATED EXTRACTS 
Consisting of 100% Pyrethrum Flowers 


Milled to any degree of fineness. Hopkins “Crow- 
Brand” Pyrethrum Powder or Extracts assure you a 


high-killing-power finished insecticide. 


Write for Samples and Prices 


PKINS 








THEY SELL BECAUSE THEY KILL 


J. L. HOPKINS & CO. 


IMPORTERS : 
220 BROADWAY, - N. 


MANUFACTURERS 
Be Ge 


» MILLERS » 


When Writing Advertisers Mention the Log 











EXTERMINATORS LOG 





let that gives a clear and concise picture of 
what the public might expect of a pest con- 
trol operator. It is time to debunk the 
“copy” of questionable, misleading, and 
false nature, and through a National Pest 
Control Week inaugurate an intelligent lit- 
erature campaign which might serve as a 
guide to the public. 





EpIToR’s NOTE: Walter McCloud, as 
Chairman of the Committee on Advertising, 
submitted the following report to the con- 
vention October 26, 1926. 





Report Submitted at Cleveland Convention 


If there has been one person, there have 
been a hundred who have asked me, “How 
did you get into business, anyway?” All 
of you have probably been asked the same 
thing and some of you have answered like 
I have, “It was wished on me” or “willed to 
me” or “I just drifted into it.” But some- 
times I wonder if I—and YOU—may not 
have been descended from that old bird, 
“The Pied Piper of Hamelin” and just had 
born deep in us a natural rat-ridding com- 
plex. 

I know that I have wished many times 
that the business were as easy for me as it 
was for old Fancy Pants. He just bought 
a horn, you know, and piped the rats to 
the river, and when the people of Hamelin 
refused to pay, he piped their children to 
the wharves—and then he did get paid. 


Speaking of horns is exactly what I’m 
here for today. As an industry, we haven’t 
even got hammers to throw away—but we 
do have to get ourselves some horns and 
blow them loud and long where they’ll do 
the most good! 


The kind of horns we are going to buy, 
what we are going to pay for them, where 
we are going to play them, and how noisily 
and long we are going to use them, are all 
matters for careful consideration by the 
group of us. 

Some of you have pretty good horns— 
you are going to tell us about them. Some 
oi you have old ones that you tune up now 
and then and find just as tinny as ever. 
You all have some good ideas on what is 
GOOD ADVERTISING for our industry. 
Let’s get down to points and dig them out. 


First of all, let us consider “NATIONAL 

ADVERTISING.” Other industries that 
have been united have done marvelous 
things for themselves by concentrated ad- 
vertising. The National Association of Flor- 
ists, with their wonderfully well-known 
“Say It With Flowers.” The Milk Indus- 
tries. The Association of Photographers. 
The Medical Association. The powerful 
Parke-Davis human-interest advertising in 
the Saturday Evening Post and other big- 
timers. 

But—the experts say (I have made in- 
quiries) that we, the National Association 
of Exterminators and Fumigators, Inc., 
should have no truck with national adver- 
tising. We are still too small. We haven’t 
$20,000 to spend, and that would be the 
minimum amount that we would have to 
pay in order to get returns for our efforts. 
So we can disregard national advertising, 
and get on to some other forms of adver- 
tising—local, city, county, and _ possibly 
state advertising that will pay us as in- 
dividuals, but as individuals guided by some 
definite standards of procedure arrived at 
through collective thinking here today. 


If we cannot do organization advertising 
as a national group—because it costs too 
much—we can have identities that hold us 
together—in other words, give us_ the 
strength that there is in union. Shouldn’t 


we, possibly, consider the group adoption 
of some specific name that we can all use 
individually for better identification to the 
public? You can all remember instances of 
telling friends you were in the Extermina- 
tor Service business, and being asked what 
that was—or saying you were in the in- 
secticide business, and being rewarded with 
the same dumb look. I’ll leave it to you to 
answer later, whether we can all success- 
fully change our names to one easily un- 
derstandable form. 


Most of us are agreed, I 
Newspaper Advertising doesn’t make us 
rich. It helps our prestige, possibly. In the 
hot weather it may serve as a warning to 
immediate action—but how many people 
we need to reach, do we reach? We pay for 
a big circulation that talks to a lot of peo- 
ple, nine out of ten of whom find our mes- 
sage useless and amusing. We cannot spend 
so extravagantly to reach the tenth man, 
who is our man. Our money should go 
somewhere else. 


think, that 


But should this money, the hard-earned 
money we spend individually, go to the 
RED BOOK? 


In Chicago some of us who do not splash 
our names all over the pages of the clas- 
sified telephone directory have a great time 
joshing those who do. Maybe you do count 
on and get results from heavy advertising 
in the Directory. After all it’s opinions 
we’re here for. But just let me leave these 
figures with you. In Chicago, ye happy Ex- 
terminators spend $14,554 a year in the 
Red Book Classified Telephone Directory! 
I leave it to you! 


The best form of advertising for you is 
the one that gets results. What may work 
in the East may not work in the West— 
what does for the South is a flop in the 
North. What sells in New York may be 
zero in Cleveland. Thus the successful ex- 
perience of a certain Memphis extermina- 
tor with radio advertising—in a spot cam- 
paign during the termite season—proves 
nothing to us of the worth of Radio Ad- 
vertising for our industry as a whole. 


If we had a breakfast food to sell—in- 
stead of being buyers of corn meal to catch 
rats—we might try the air waves and Ed- 
die Cantor. But Radio is a mighty ex- 
pensive proposition and plenty narrow in 
its “catch” despite its far-reaching pro- 
pensities. Nevertheless, it’s a_prestige- 
builder that might build for you. We'll 
see later. 


Some people only have to belong to the 
right clubs to enjoy “egg in their beer” all 
the time. They call advertising a “game.” 
It’s a kid’s game beside the way some of 
our members “play” for business, lugging 
golf sticks. But if it has brought you busi- 
ness to be a good sport, to belong to organ- 
izations, Rotary, Kiwanis, or whatever, you 
should tell about it in this convention. To 
stop here might get us all into a lot of 
swell stories and way off the track—so 
we’re going to let you say it in writing 
later. 


Some of our exterminator fellows just sit 
around and warm the court benches, for 
all the business they need. With the court 
appointment of new receivers or trustees, 
all they have to do is rise politely and ac- 
cept the jobs handed out. 


They have direct contact. They don’t 
have to ponder on what an expensive cam- 
paign of Direct Mail advertising may or 
may not do for them. 


Certainly direct mail advertising will “do 
something” for you if your list is right— 
and if your mailing piece has all the char- 
acteristics of an experienced salesman— 


knows its story, tells it in clean-cut fash- 
ion and winds up with a sales bang that 
can’t be denied. It can have humor or appe- 
tizing educational appeal—it can be a scare 
copy—plain bread-and-butter reasoning. It 
can’t be soothing and sell anything. What 
it says is up to your discretion, or that of 
the agency who will attempt to express 
your ideas. 

What you are willing to spend for ad- 
vertising is another question. If in 1936 
you are going to spend 25 per cent for new 
business, you can’t continue to spend 25 
per cent in 737, 738 and ’39, and expect to 
stay in business, unless you are willing to 
let the customer pay for it. Our Code of 
Ethics doesn’t permit shenanigans for in- 
dividuals or the organization. 

And now I am up to the real point of 
this advertising huddle. If I presumed to 
get up here and tell you all “how to do 
it” you’d know I was crazy. To ask each 
one of you to tell how he gets his business 
would be a fine kind of chiseling. But I 
think you will do something—each one of 
you—to help out the other fellow and that 
is to fill out the questionnaire that will 
now be distributed answering questions rel- 
ative to advertising as you have seen it. We 
should be able to get some mighty solid 
working material for the Association from 
your notes if we can read them. 





EpitTor’s Note: Unfortunately, press of 
time did not permit distribution of ques- 
tionnaires immediately at close of the read- 
ing of report, but 62 were turned in before 
the close of the convention, and others are 
continuing to mail in their answers. 





Answers to the Advertising Committee 
Questionnaire 


1—Do your appropriate a certain amount 
of money for advertising ? 
46 said “Yes” and 10 said “No.” 
(a) Are you going to continue to make ad- 
vertising appropriations? 
48 said that they would (this includes 
2 who previously said no). 
2—What percentage of money in new busi- 
ness do you spend to get new business ? 
43 firms which answered this ques- 
tion averaged 7 per cent. A few 
firms were frank to say that they 
kept no records on this. 
38—Do you use the Classified Telephone 
Directory ? 
32 carried paid copy and 21 get along 
without any copy. 
(a) Will you continue this type of adver- 
tising ? 
30 said they would. Some of these 
firms indicated that results were not 
all they should be. Two firms will 
positively discontinue. 
4---Do you Direct Mail? 
43 said “yes,” while 11 said “no.” 
(a) Circulars 
not. 
(b) Letters—42 use this method while 12 
do not—the latter count entirely on 
recommendations and personal con- 
tact. 
(c) Will you continue to use the above 
methods ? 
56 said “yes” (no changes or nota- 
tions to methods). 
5—Do you use advertising novelties? 
(a) Pencils—12 said “yes” and 18 said “no.” 
(b) Calendars—20 said “yes” and 14 said 
so. ” 
(c) Key Rings—1 said “yes” 
"ne * 
(d) Notebooks—21 said “yes” 
“no.” 
(e) What other type of novelties have you 
used ? 





did 


and 26 said 


and 20 said 
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Ash Trays 
Thermometers 
Metal attachment with a pad to go 
with telephone 
Pens 
Knife Sharpeners 
(f) Will you continue to use them? 
18 said “yes” and 21 said “no” (of 
the latter, 15 had previously given 
something ). 
6—Do you use advertising novelties at 
other times than Christmas? 
16 said “yes” and 28 said “no.” 
7—Do you use newspaper advertising ? 
35 said “yes” and 22 said “no. 
(a) Will you continue to use it? 
29 said “yes” and 12 said “no.’ 
8—Do you use radio advertising ? 
7 said “yes,” and 5 of these would 
not do it again; 51 said “no.” 


” 


9—Do you figure salesman’s salaries as 
part of advertising expense? 
14 said “yes’—a portion of it in 
some cases. 45 said “no,” but many 
of the answers here came from those 
who have no salesman and tried to 
indicate that they do not count their 
individual time. 
(a) Will you continue to do this if you al- 
ready have been doing it? 
All 14 said “yes.” No new recruits 
from the 45 who answered “no.” 
10—Do you get results from  salesmen’s 
canvassing ? 
31 said “yes” and 8 said “no.” 
11 said they gained very little. 
5 admitted that they did no canvass- 
ing. 
11—Would you be interested in a booklet 
on household pests written by an au- 
thority with an outstanding name? 
56 answered “yes,” while 4 said “no.’ 


’ 


One wanted to make sure by saying 
that he would want to review the ma- 
terial first and another said “per- 
haps.” 

12—Do you exhibit at fairs and shows? 

17 said “yes” and of this number 13 

would do so again. 

36 said “no” and would have no in- 

tention of doing so in the future. 

13—Do you use window display advertis- 

ing? (This proved somewhat confusing 
in that the firms which had an oppor- 
tunity to do this sort of thing because 
they operated from stores, all said 
“yes.” It was hard to state why 15 did 
not, but the presumption is that these 
firms had no windows in connection 
with their offices in office buildings. 
6 admitted that they rented windows 
in order to do this sort of advertising, 
and 36 said they did not rent window 
space, in most instances due to the fact 
that they had location so that it could 
be done at their own places.) 

14—Do you use billboards? 

8 said “yes” and 48 said “no” 7 of 
the 8 would continue and no new re- 
cruits from the 48. 

(a) Do you use street car advertising ? 
Only 1 did and would continue. 52 
said “no.” 

15—Do you telephone advertising direct to 

the customer? 
16 said “yes” and 40 said “no.’ 

(a) Will you continue this means? 

14 of the 16 said “yes” and 18 def- 
initely said “no.” Others might con- 
sider. 


16—Have you used testimonial advertising ? 
25 said “yes” and 31 said “no.” 

(a) Will you continue this means? 
21 said “yes” and 14 said “‘no.’ 


’ 


17—What other successful medium of ad- 
vertising have you used? 
Lecture work with moving pictures 
Educational articles published in 
magazines 
Trade publications occasionally 
Prizes 
Blotters—4 used this means 
Telephone Directory—the type pub- 
lished by organizations 
Tours, and short talks before groups 
Contests among salesmen 
Cards 
Truck Lettering 
(It was interesting to note in connection 
with answers to this question that several 
emphasized the verbal advertising that 
came from satisfied clients, proper work, 
fair prices.) 


The effort throughout this article has 
been to present data and general observa- 
tions and in a few instances it was pointed 
out how a start could be made. Sooner or 
later definite moves must be made. How to 
approach what might be called or consid- 
ered a largely “unwritten” policy? Changes 
cannot be made over night. Proper direc- 
tion seems to be the initial procedure, and 
to that end the National Association of Ex- 
terminators and Fumigators continues with 
an active committee to continue its study 
and submit recommendations subsequently. 
The Advertising Committee (as it is called) 
is composed of Walter McCloud, Chairman, 
325 W. Huron St., Chicago, Ill.; A. S. 
Krawcheck, Birmingham, Ala.; Sam Rosen, 
New York City; G. R. Elliott, Worcester, 
Mass. and R. B. Loibl, Sr., of Los An- 
geles, Calif. The industry is invited to sub- 
mit any further suggestions or answer the 
same questions if any desire to do so. 
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Special Notice of Conference for Pest Control Operators 


Epitor’s Note: There is no question but 
that one of the greatest advance steps taken 
by the Industry is the general program of 
conducting with the co-operation of the 
American Association of Economic Ento- 
mologists, short practical courses. The first 
of these is to be held at Purdue University, 
Lafayette, Indiana, January 18 to 22. The 
course is intended for those of the Industry 
who desire to become better qualified to 
serve the public as well as to have a more 
intelligent background of the pests with 
which our industry must cope. 


The following announcement speaks for 
itself : 


~ HE Department of Entomology of Pur- 
1 due University, Lafayette, Indiana, will 
hold a conference for pest control op- 
erators, January 18-22, 1937. This confer- 
ence is provided at the special request of 
Indiana pest control operators, and in co- 
operation with the National Association of 
Exterminators and Fumigators. The ac- 
companying program is_ self-explanatory 
and will give some idea of the scope of the 
meeting. 


The purpose of this initial conference, or 
short course, is to provide information deal- 
ing first of all with the fundamentals of in- 
sect life and other animals, and insect con- 
trol which is the basis of all pest control 
operations; also, to provide a clearing house 
for all interested in pest control to the end 
that our business may continue along the 
high ethical lines for which the National 
Association of Exterminators and Fumiga- 
tors stands. 


Speakers have not as yet been indicated 
in the preliminary program accompanying 
this notice. Suffice to say at this time, 
however, there will be with us technical au- 
thorities, including State, Federal and Com- 
mercial, as well as commercial operators 
and representatives of commercial manufac- 
turers. 

There will be a registration fee of $1.00 
to cover cost of mimeographing outlines, 
etc. The only other expense will be that 
of travel, room and board. 


The hotel rates are as follows: 


FOWLER HOTEL—Single without bath, 
$2.00; with bath, $2.75-$3.00. Double, twin 
beds, with bath, $5.00. 


LAHR HOTEL — Single without bath, 
$1.50; with bath, $2.00, $2.25 and $2.50. 
Double, without bath, $2.00 and $2.50; with 
bath, $3.00, $3.50 and $4.00. 


MEMORIAL UNION BUILDING (On 
Campus)—Single, with bath, $2.50. Double, 
with bath, $4.00; with twin beds, $5.00. 





No books will be required. However, 
every one should be provided with writing 
material and we would suggest a loose-leaf 
book for 8'2x11” sheets as our outlines will 
be mimeographed on this size paper. If 
you have any ideas to suggest or equip- 
ment or live exhibition material which may 
be of interest, we would urge you to bring 
it or send it for display. We would espe- 
cially urge you to bring any insects which 
you wish to have identified or the identifi- 
cation of which is questionable. 


If you have any questions that you would 
like to have answered, we would requesi 


that you send them in at any early date and 
opportunity will be given at some time dur- 
ing the conference to answer questions thus 
submitted. 


Although this conference is scheduled for 
Indiana exterminators since Purdue is a 
State school, welcome is extended to all 
other commercial operators from any other 
part of the country. 


If you are reasonably certain of attend- 
ing, please fill out the questionnaire below 
and mail to J. J. Davis, Purdue University, 
Lafayette, Indiana, as it will be a decided 
advantage to us to know the approximate 
number who will attend so that we will be 
able to make the necessary arrangements. 


The present proposed conference is a 
pioneering attempt and, therefore, if you 
have any suggestions for improving the 
program, methods of handling the confer- 
ence, speakers, etc., they will be welcome. 


A CONFERENCE FOR PEST CONTROL 
OPERATORS 


(Open to Pest Exterminators, Fumigators 
and Termite Control Operators) 


To be offered by the Department of 
Entomology, Purdue University, 
Lafayette, Indiana 





In co-operation with the National Associa- 
tion of Exterminators and Fumigators 
January 18-22, 1937 


Monday, January 18 


9:00-12.00 A. M. — Room 102, Agricultural 
Building—Registration. 
1:30-4:30 P.M. — Room 103, Agricultural 


Building — Economie Importance of In- 
sects and Other pests. (A general and 
popular discussion to arouse an appre- 
ciation of the extent of insect prob- 
lems.) 


Insect Structures and How They Relate to 
Control. 


The Life History and Habits of Insect 
Pests and Their Relation to an Under- 
standing and Application of Insect 
Controls. 


Tuesday, January 19 


9:00-12:00 A. M. — Room 103, Agricultural 
Building—A Glimpse of the History of 
Insect Control. 


The Principles of Insect Control. 
Sources of Information. 


1:30-4:30 P.M. — Room 103, Agricultural 
Building — Insecticides and Their Uses, 
with Special Reference to Insecticides 
Used by the Pest Control Operator and 
Fumigator. 


Wednesday, January 20 


9:00-12:00 A. M. — Room 201, Agricultural 
Building—The Identification of Insects. 


1:30-4:30 P.M. — Room 103, Agricultural 

Building—Further Studies on Insects In- 

festing Buildings, Including Their Life 
Histories and Activities. 


How to Rear and Maintain Cages of Liv- 
ing Household Insects for Window and 
Other Displays. 


Thursday, January 21 


:00-12:00 A. M. — Room 103, Agricultural 
Building—Clinic on Rats and Mice. 
7:30-4:30 P.M. — Room 103, Agricultural 
Building—Clinic on Termites. 


_ 





~ 


3:30 P. M.—Memorial Union Building—lIn- 
formal Banquet. 


Friday, January 22 


9:00-12:00 A. M. — Room 103, Agricultural 
Building — Clinic on Cockroaches and 
Ants. 
1:30-4:30 P.M. — Room 103, Agricultural 
Building—Optional Session for Specific 
Problems. 


Everybody who can attend this short 
course most certainly should take advantage 
of it. 





QUESTIONNAIRE 


ITE (Ok, SI oii inne cescmacbacaniindenccacuienine 


Especially interested in termites, ants, 
cockroaches, bedbugs, silverfish, rats, fleas, 
general fumigation, and 


(check those of interest). 





Supply the above information on a sep- 
arate sheet and mail to 


PROF. J. J. DAVIS 
Department of Entomology 
Purdue University, Lafayette, Ind. 





Corporation Changed to 
Partnership 


Messrs Melvin and Joseph Fuld of Bal- 
timore, Md., are pleased to announce that 
they have purchased all of the assets of 
the corporation known as Fuld Bros., Inc., 
which has heretofore been engaged in busi- 
ness transactions. 


They advise also that this transfer from 
corporation to partnership, which will be 
consummated sometime after December 15, 
1936, will be made without any change in 
assets of the business, business policy or 
the type of product manufactured. 

The corporation formed was abandoned 
because of greatly increased taxes, and the 
result is that the personal assets of Messrs. 
Melvin and Joseph Fuld are thrown behind 
the already large, safe and continually 
growing net worth of the business. 

It is the hope and the expectation of 
the partners that they will continue the 
harmonious relationship between themselves 
and their customers, as well.as those from 
whom they have made purchases and had 
business dealings during the years of the 
corporation. They will be more than satis- 
fied if they progress as well as a partner- 
ship during the coming years, as they did 
in the past years, during the existence of 
the corporation. 
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Why “Pest Control” ? 














’ 
A Merchant's Code 
Your face is the mirror of your soul. 
Keep it trimmed with sunshine and ra- 
diance. Your store window is the mirror 






































NE firm went through its files for 1936 4. Bedbugs—(Cimex) of your store. Keep it trimmed—tied up 
Q and made a cross section of the vari- 5. Beetles—Lycteus with your advertising. 
ral A ous types of infestations treated dur- Carpet Goodwill is more than a spoken word. It 
ing the year. The mere compilation of a Powder Post implies the Golden Rule theme of business. 
ral list seemed to this firm sufficient reason Water (Brown) Get it and keep it. 
why there should be eliminated immediately 6. Cockroaches—American Be a part of your community, energetic 
the term “exterminating” and “fumigating. German in its activities. — oe 
n- The natural sequence was that this firm Oriental Bo t escent : ; Perhaps s 
changed its name to include “Pest Control.” 7. Chipmunks—(General) 1: a é a b _Seeeeere. ihe — 
Commenting about the change, J. M. Miller 8. Crickets—unclassified page Benge age Meese tag atanenygey wean? . 
admits that for a long time he debated with 9. Earwigs—unclassified Talk to folks in your advertising; not at 
ral himself as to whether a radical change 10. Fleas—unclassified them. Advertise, not only your store, but 
nd should be made in that business seemed 11. Flies—unclassified pect” | local association and interest that is 
satisfactory under the name he was using. 12. Fungi—(White) worth while. . : 
ral Three years ago the name was changed to 13. Germs—Tuberculosis _ Advertise! advertise! If your business 
fic J. M. Miller Pest Control System, Inc., and 14. Gophers—Pocket isn’t good enough to advertise, why not ad- 
reports are that the change has been ex- 15. Hornets—Yellow Jackets vertise it for sale? 
ceedingly beneficial. 16. Lice—Body eo 
ort _ 17. Lice—Chicken : 
ge A:cross section of the infestations meant 18. Lizzards—Brow Climb the Steps 
: control service as well as_ elimination. 9. Mice - wien ‘ 
Methods employed included chemicals, con. 19 Mice—Field Good resolutions have been compared to 
struction, etc. The different species of pests ,, House the steps of a tower, They are made of 
cover 1936 only, and undoubtedly other 20. Mosquitoes marble—solid, strong, beautifully cut and 
pests could be added, but in the main the 21- Moths—Webbing clothes polished. We look at them with admira- 
nig list is indicative of the expansion taking Indian Meal tion. But what is the use of them if we 
=e place in our industry: Date merely look at them and admire them and 
s . oa do not mount them? 
ae i. Ants—Argentine 22. Mites—Chicken Just so is it with good resolutions that 
ia Agricultural 23. Moles—Brown remain nothing but resolutions, and are not 
_— wire Ants 24. Rats—Norwegian translated into deeds. They are beautiful 
ts, Grease 25. Springtails resolutions, accurately cut, finely polished; 
ee 2. Bees—Wild Honey but the steps do not knuw our feet, the 
vite Native Honey lovely resolutions have no contact with our 
Carpenter Education will help a man more if he lives. And a resolution that is only ad- 
ae 3. Bats—Brown Cave uses it to help others. mired is not admirable. 
~ Monarch Powder Sprays 
vesees Used by Many 
ep- Leading 
Exterminating a 
Concerns 2 Sizes 
Throughout - 
the Country 
HERE'S A MODERN METHOD that has No. 40 
none of the hazards of poisons commonly used, Has 14 
sal- but is thoroughly effective and will not tarnish Large Ounce 
hat metals, discolor paint nor cause varnish to check. ‘ : . 
of Opening Capacity 
ne., Proxate is a fumigating gas that is particularly sn Neck 
1si- penetrating and quick acting. The only equip- : - 
ment required is a copper tube with nozzle Affords 
om and an electric fan for circulation. Though Easy No. 41 
be deadly to all stages of insect life from esg | Filling Has 9 
15, to adult, it is not dangerous to human life 
in in the manner used. Does not leave linger- | - Ounce 
or ing odors nor endanger occupants of | ; Capacity 
adjacent premises. Non-inflammable and | corwems 
- non-explosive. Powder * 
e | » 
srs. Write for Proxate Fumigation Booklet. Perfectly - 
ind ai Write for 
ally THE LIQUID CARBONIC CORP. Catalog 
3100 SO. KEDZIE AVE., CHICAGO, ILL. Made of i 
of Branches in 37 Principal Cities of the High — 
the United States and Canada Price 
ves London, England @ Havana, Cuba Grade ~ 
ast 
— Materials 
ac a 
the oa 
tis- 
ner- 
2 THE VANT WOUD RUBBER CO. 
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European and American Methods of Rodent Control 


Epitor’s Note: An address by E. M. Mills, 
U. S. Bureau of Biological Survey, deliv- 
ered at the Annual Convention of the Na- 


tional Association of Exterminators and 
Fumigators, Cleveland, Ohio, October 26, 
1906. 


N THIS paper I shall endeavor to sum- 
j marize briefly the results of conferences 

held with several European authorities 
during 1930 and this fall, as well as to in- 
clude a general survey of American meth- 
ods of rodent control, with particular ref- 
erence to rats. European countries have had 
many more years of experience in com- 
bating the world’s worst mammal pest than 
has the United States, as the rat was not 
introduced into this country until 1775. 
To Europeans, therefore, the rat problem 
is an old one, whereas to us it is compara- 
tively new. By examining their methods of 
control we should be able to profit from 
their successes or failures. 


Let us first consider Denmark, which is 
about half the size of South Carolina. In 
1907 the losses occasioned by rats in that 
country were estimated at $3,000,000. As 
is well known, Denmark has been the pio- 
neer country in taking national steps for 
solving the rat problem. In 1898, a sani- 
tary engineer named Emil Zuschlag made 
an address to stimulate interest in a na- 
tional law for the systematic destruction 
of rats. His address was followed by the 
organization of a society of 2,000 members 
to demonstrate his methods. During 18 
weeks of the following year 100,000 rats 
were caught in Copenhagen and Fredericks- 
bere. 


I had the pleasure of interviewing Mr. 
Zuschlag last month. He is now 77 years 
old and is world-famous. He is still inter- 
ested in rat control after having spent his 
life in that work. 


As a result of the efforts of Mr. Zusch- 
lag, the first Danish law relating to rat 
control was passed in 1907. This law, which 
provided a State grant of 30,000 kroner an- 
nually, had three chief provisions: (1) Lo- 
cal authorities were to pay a bounty for the 
rats killed; (2) part of the funds were to 
be expended for scientific experiments by 
the Royal Veterinary and Agricultural Col- 
lege; and (3) the remainder of the funds 
were to be used to purchase supplies for 
rat extermination. In three years 3,887,278 
rats were destroyed at the cost of half a 
million kroner, or 13 oere for each rat 
killed. Amendments to the law were made 
from time to time until 1924 when a new 
rat law was passed. 


The new law provided that municipalities 
should undertake rat campaigns at least 
once a year. Either local authorities car- 
ried on the campaign out of tax funds sup- 
plemented by State funds, or compelled 
property owners to take the necessary ac- 
tion. Fines were imposed for non-compli- 
ance. Only rat poisons certified by the 
Royal Veterinary and Agricultural College 
could be used. One bacterial preparation 
and twelve squill preparations were on the 
approved list. Other poisons could be used, 
but with certain restrictions. The bounty 
system formerly used was made optional. 

When I asked Mr. Zuschlag for his opin- 
ion in regard to this legislation, he replied 
that the present legislation is good, but not 
good enough, as rural homes or farms are 


By ERNEST M. MILLS 


net covered. He said that the bounty sys- 
tem made a good start but is not a satis- 
factory control measure at present. He 
remarked that there is need for more propa- 
ganda or publicity on rat control. No pro- 
vision was made in the law for rat-proofing 
buildings, and Mr. Zuschlag believes regu- 
lations making such measures compulsory 
should be adopted. He stated that the writ- 
ings of Prof. David E. Lentz, formerly of 
the Bureau of Biological Survey, had been 
an important influence in this direction. 


The health authorities of Denmark do not 
underestimate the relation of rats to hu- 
man health. During the last two or three 
years there have been a dozen cases of in- 
fectious jaundice, or Weil’s disease, re- 
corded in Denmark, the first time this dis- 
ease has appeared in that country. 


As the result of the above-mentioned leg- 
islation, it is claimed that there are few 
rats in Denmark, and my limited observa- 
tions would substantiate this claim. Pos- 
sibly it is likewise because of the nature 
of the people, who keep their country in 
so highly sanitary a condition as not to 
allow rats to gain a foothold. As far as 
rat control is concerned, it would seem that 
Denmark has been very successful. 


England, too, has contributed much to- 
ward the solution of this problem. The first 
rat-control laws passed were the Rat Orders 
of 1918 and 1919, necessitated by war con- 
ditions, under which the local authorities 
paid bounties on rats. These orders were 
revoked by permanent legislation passed 
in December, 1919, known as the Rat and 
Mouse (Destruction) Act. 


This new act was based on the recogni- 
tion of national responsibility ei rat de- 
struction. It placed the burden of '_destroy- 
ing these pests upon the “occupier” of land, 
and fines were assessed for non-compliance. 
The execution of the act was given to the 
Local Authority (of which there were 600 in 
all) within whose area the infested prem- 
ises were situated, and also to the Minis- 
try of Agriculture, which may enforce the 
act in case of default by an authority. Pro- 
vision was made to permit agents of the 
Local Authority to enter the land of the 
“occupier” to perform the necessary ex- 
termination if necessary and to take col- 
lective action where desirable. These are 
the chief points of the act, and although 
other details are interesting, time does not 
permit the discussion of them. 


The act became effective in January, 
1920, but -it soon became apparent that 
there were many defects in the legislation. 
The principal one was that it should have 
made the “owner” as well as the “occupier” 
responsible for rat elimination as rats are 
most commonly found in the poorer sec- 
tions of the city or country and these “oc- 
cupiers” do not have sufficient funds to 
carry on the work. The financial side of 
executing the act was not too clearly stated. 
In spite of the many defects, however, it 
is generally thought that the legislation has 
been helpful in providing a plan of co- 
operation on a national basis for combating 
the rat pest. 


A technical advisor to the Minstry of 
Agriculture was appointed to do research 
work and to disseminate information on the 
best methods of control. One of the best- 
known plans devised by this Ministry is the 
“National Rat Week.” The purposes of Rat 


Week, which is held annually in November, 
are to remind the public of their obliga- 
tions under the act and the necessity for 
destroying rats, to inform the people of 
the latest recommendations for control, and 
to obtain simultaneous action. 


No accurate survey has been made of the 
results of the Rat and Mouse Act and the 
National Rat Week, but Mr. Read, of the 
Ministry of Agriculture, estimated that 
there was an 80 per cent reduction in the 
rat population during the first ten years. 


The recommendations of methods of con- 
trolling rats made by the technical adviser 
of the Ministry emphasized ratproofing 
measures supplemented by poisoning op- 
erations with barium carbonate or red squill 
baits, and trapping and gassing. It might 
be of interest to note the use of red squill. 
It was stated that of the 93 firms in Lon- 
don then selling rat poisons, only 6 carried 
reliable red squill. Red squill is now about 
the only poison used in England for rat 
control, possibly 10 tons of the powder be- 
ing used annually. 


In regard to rat control in Germany, 
though I made no investigations in that 
country, I did acquire some information 
from outside sources. Germany has no di- 
rect legislation on the subject, but a yen- 
eral law of 1900 gave the local authorities 
power to enact regulations for their juris- 
dictions. At the present time local Cham- 
bers of Agriculture in Germany are ac- 
tively engaged in rat-control work. Chan- 
cellor Hitler, who wishes to avoid waste of 
the food supply, is behind the movement. 
For those who read German, there is a 
fairly recent excellent book entitled “Das 
Rattenbuch,” by Dr. Raphael Koller, which 
contains a wealth of information on all 
phases of rat control. 


in Switzerland I had a brief interview 
with Dr. Biraud, of the Section of Hygiene 
of the League of Nations. This organiza- 
tion is compiling information on diseases 
throughout the world, and has just com- 
pleted a study of typhus fever, which is 
carried by the fleas, mites, and lice often 
found on rats. 


The last European country to be con- 
sidered in this connection is France. Paris 
is the home of the International Rat Con- 
ference, two of which have been held, one 
in 1928 and the other in 1931. The purpose 
of the conferences was to bring action in 
rat control on a world-wide basis. Repre- 
sentatives from the leading countries met 
on these two occasions, and the best au- 
thorities on the subject addressed the meet- 
ings. The speeches and reports of the two 
conferences have been published in French, 
and interested persons will find in them 
many valuable contributions to the solution 
of the problem. 

Unfortunately, these two conferences have 
not resulted in any definite action toward 
world-wide rat control. They have contrib- 
uted much along educational lines, how- 
ever, and in the exchange of ideas, but that 
is all. Prof. Gabriel Petit, secretary of the 
conference, may still be reached at Paris 
for further information. He planned another 
conference along different lines for this 
year but failed to obtain the pee of the 
various governments because of lack of 
funds for the work. 

France has no Federal law for the de- 
struction of rats, but there is one incident 
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worthy of attention. In 1920, a commission 
made a study of methods for the control of 
rats and recommended the bounty system, 
with 25 centimes per rat. From September, 
1920, to July, 1921, this system was in ef- 
fect with the result that 395,000 rats were 
destroyed at a cost of 400,000 francs, or 
about one franc a rat. When it was found, 
however, that the number of rats killed did 
not amount to more than 20 or 30 per cent 
of the several million rats in Paris, the 
bounty system was discontinued. Prof. Petit 
has estimated that there are 10,000,000 rats 
in Paris alone. He is in favor of legislation, 
but said that it is sometimes difficult to 
enforce. Regarding commercial extermina- 
tors in Paris, Prof. Petit was of the opinion 
that their rates were too low to give satis- 
factory results. 


A new kind of red squill powder, known 
as “stabilactivated red squill,’’ has been pro- 
duced in France from Algerian bulbs. The 
firm manufacturing it claims that it is of 
high toxicity and that it will not harden 
or deteriorate even when stored in open 
sacks. Every lot is tested on large gray 
rats. This product is sold in France, Ger- 
many and Holland and plans are being 
made to distribute it in the United States. 


In summarizing European methods of 
control, it seems fair to say that those coun- 
tries that have passed laws regardines rat 
control have been much more successful in 
reducing the numbers of rats than have 
those with no legislation dealing with the 
subject and no definite program. 

Let us now consider the methods of con- 
trol employed in the United States. Most 
of my remarks will be confined to the work 
of the Bureau of Biological Survey, which 
has been entrusted with the responsibility 
of rat control on a national scale by means 


of education, research, and any other meth- 
ods deemed advisable under the general pol- 
icies of the United States Department of 
Agriculture. Congress has made annual ap- 
propriations to this Bureau to conduct rod- 
ent-control work on a broad basis. No laws 
making the destruction of rats compulsory 
have been enacted, and there has been but 
little regulation of suitable materials or 
poisons. The Federal Trade Commission has 
the power to prevent the interstate trans- 
portation of misbranded and fraudulent 
preparations, but no regulations prevent- 
ing the sale of inferior preparations have 
been issued. 


When rats affect the public health, the 
United States Public Health Service is em- 
powered to destroy them at the centers of 
infestation. For many years that service 
has supervised the fumigation of vessels 
arriving at our ports, and it makes periodic 
examinations of rat conditions along the 
waterfronts to prevent the introduction of 
bubonic plague and other diseases. There 
are statutes on the books of most communi- 
ties that permit local health officials to 
take action against rats when they en- 
danger public health. 


What has been accomplished by the Bu- 
reau of Biological Survey in rat control? 
Much research has been carried on with the 
limited funds available. Any adequate pro- 
gram of control must be based upon care- 
ful experimental and research work. Prof. 
David E. Lantz, formerly of the Biological 
Survey, was one of the pioneers in this 
country in developing methods of control. 
His first Farmers’ Bulletin on the subject 
(No. 297) appeared in 1907, and in it he 
emphasized cooperative effort, ratproofing, 
sanitation, and various methods of destruc- 
tion, particularly by use of barium carbon- 
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ate as being the safest rat poison. All 
aspects of the rat problem were studied by 
Prof. Lantz, and his findings were given to 
the public through many bulletins issued 
by the Bureau. 

Upon the death of Prof. Lantz in 1919, 
James Silver took over the work and has 
had active supervision of the project ever 
since. Mr. Silver has continued the research 
work of Prof. Lantz. In 1920, the United 
States Bureau of Chemistry published a 
technical bulletin on the “Toxicity of Ba- 
rium Carbonate to Rats” and in 1922, one 
on the “Relative Toxicity of Strychnine to 
the Rat.” 


During the succeeding years it was felt 
that a safer poison than any of those in 
common use should be employed by the pub- 
lic. Experiments were begun with red squill 
as European preparations containing this 
product were not of uniform and high tox- 
icity. After testing red squill powders man- 
ufactured by various processes on about 
10,000 rats, a satisfactory method of pro- 
ducing a highly efficient product was dis- 
covered. These results were published in 
1929 by the Biological Survey in a technical 
bulletin on “Red-Squill Powders As Rati- 
cides.” Further investigations with red 
squill are being conducted at present, in- 
cluding the manufacturing of extract and 
the isolation of the “rat principle.” There 
is not time to discuss in detail this highly 
technical phase of the subject, so after 
merely remarking that the survey is con- 
tinually experimenting to discover new and 
improved raticides, we will return to a more 
general aspect of the problem. 


The educational phase of rat control has 
been developed by issuing up-to-date bul- 
letins, lantern slides, motion pictures, news 
articles, radio addresses, posters and other 
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and necessary in themselves, we should now 
turn to the crux of the problem, namely, co- 
operative efforts. As is well realized, rat 
control from a national viewpoint is not an 
individual problem but one that requires 
the cooperation of all. The Biological Sur- 
vey wishes to cooperate closely with other 
federal, state and local officials, for rats 
are roving animals and their riddance de- 
pends on systematic efforts by communities, 
states, and the nation, and also on co- 
operation between nations. 


During its investigations on rat control 
the survey has developed the “campaign 
method” under various plans and in many 
places. The basic idea of the campaigns has 
been educational, that is, to focus the atten- 
tion of the public upon the need for rat con- 
trol and to demonstrate the possibility of 
cooperative control by ratproofing, destruc- 
tion and sanitation. Nearly all such cam- 
paigns have been supervised by the survey, 
but not financed by the federal government, 
except some of the more recent CWA. ERA 
and WPA emergency-type campaigns. There 
have been country-wide rural campaigns, 
state-wide campaigns, city campaigns and 
many community campaigns. Millions oi 
rats have been killed at a low cost, and the 
public has been awakened to the rat men- 
ace. The requests by individuals and by 
organizations, both civic and governmental, 
for rat control through campaigns have 
been increasing. 


In this summary of rat-control work in 
America, mention should be made of the 
studies undertaken by many scientists, the 
work of manufacturers and distributors of 
rat-control supplies, and the efforts of your 
National Association of Exterminators and 
Fumigators. Time does not permit, how- 
ever, and there are others better qualified 
to present these phases of the subject. 


There are other rodents, the story of the 
control of which would be fascinating. 
Among these are prairie dogs, ground squir- 
rels, jack rabbits, and pocket gophers. 
These pests have required the same re- 
search and cooperative control effort as 
rats. 


In conclusion, let us emphasize the point 
that the solution of the rat problem must 
rest upon some definite large-scale plan of 
cooperation between individuals, organiza- 
tions (including manufacturers and extermi- 
nators), municipalities, counties, states and 
the government. Adequate legislation and 
funds must be provided. Although some 
compulsory and regulatory features might 
prove helpful, progress in the long run will 
depend to a great extent upon voluntary 
cooperation. 





Our Industry Is Blamed 
for Other Things 


“INSECT EXTERMINATOR” A STILL 


Binghamton, N. Y.—Searching through a 
barn in the town of Vestal which was 
rented for manufacture of “insect exter- 
minator,” Federel agents uncovered a 200- 
gallon still and arrested three men on 
charges of violation of the alcohol tax act. 





lows: Mr. Frank Cooley, Mr. G. M. Culton, 
Mr. A. L. Forde & Son, Mr. J. K. Houg- 
ham, Mr. & Mrs. E. L. Marsh, Mr. & Mrs. 
Chas. Menard, Mr. Daniel Rose, Mr. E. D. 
Smith, Mr. & Mrs. Wilbur F. Smith, Mr. 
Carl Strom, and Mrs. W. B. Tanner. 


Among the National Officers we find 
the following changes in the National Di- 
rectorate of the Western Division: Mr. 
M. G. Jorgenson, replacing J. M. Miller, 
as Regional Vice-president; and, W. B. 
Tanner of Los Angeles, as director to fill 
the vacancy caused by the promotion of 
Mr. Jorgenson. 


Is it going to be “PEST CONTROL”? 
One of the main topics of discussion at 
the National Convention was the consid- 
eration of the change of the present name 
to that of “National Pest Control Assvo- 
ciation, Inc.” The vote was very close, the 
change losing by only a few votes. Now, 
what is your decision on this important 
subject? Just put your views in a letter 
and send it along to President Wilbur F. 
Smith, 1811 E. Walnut Street, Pasadena, 
California. Your expression will be greatly 
appreciated. 


Many a man who thinks he is a big 
bug at the office is just a little Insect at 
home. 


Mr. Ernie Mills of San Francisco and 
Mr. H. J. Davies of San Jose dropped in 
at the offices of some of the boys in 
Southern California only to find the 
“Bosses” all out doing their “stuff”. Sorry, 
30ys, perhaps better luck next time. 


A REAL GUEST: The Californian mem- 
bers at the convention decided among them- 
selves to invite the dynamic and enthus- 
iastic national secretary, Bill Buettner, to 
be the guest of the State Association at 
the coming State Convention to be held in 
San Jose, February 12 and 13, 1937. Bill 
accepted the invitation and will be on hand 
to meet the boys. And, say, fellers, let’s 
be on hand to show Bill a great time. 


The most valuable single thing to any 
one’s business is the living flow of new 
ideas that are going into the business. A 
Convention is the place to obtain such 
ideas. 


STATE CONVENTION: Now that our 
worthy President, Wilbur F. Smith. is 
back from the National Convention—and 
chuck full of new ideas—he is laying plans 
for a bigger and better State Convention 
at San Jose on February 12 and 13, 1937. 
Now is the time to plan to attend. Remem- 
ber the dates. 


A conscience is that sixth sense that 
comes to our aid when we are doing wrong 
and tells us that we are about to get 
caught. 


More than half the Insects of the world 
are harmful to man, the other part serve 
him. 

Jorgenson & Co., of which M. G. Jorgen- 
son is President has recently moved their 
office from 1310 Glendale Boulevard, Los 
Angeles, to 1425-37 Sunset Boulevard, Los 


LOOKING FORWARD: In the fall of 
1938, the National Convention is to be 
held in Southern California. This fact was 
recently decided at the Cleveland Conven- 
tion. Now, it is up to us. Let’s get busy, 
and give this a little thought and advance 
arrangements, so that all will be well. 


From San Diego comes the news that 
the boys in the South had a very interest- 
ing and enthusiastic meeting on December 
10, there being present besides the old 
gang, a few of the boys from the North. 
Wilbur, Milton and Wallace representing 
the State and National Associations were 
in attendance. We want to take this op- 
portunity of congratulating Mr. L. W. 
Christensen on iis determined stand to 
make a real active division in the State 
Organization. 


Election in Los Angeles Division brought 
forth the following members as directors 
for the year, 1927; George Thoman, Whit- 
tier; Ray Lovejoy, Glendale; Wilbur Smith, 
Pasadena; R. B. Loibl, Jr., Los Angeles; 
Ronald Hunt, Whittier. Officers will be 
chosen from the directorate. 


FORM THE NORTH: District No. 7 held 
their regular meeting at Ada’s Tavern in 
Burlingame. Prof. J. 1. McMurphy of Stan- 
ford University gave an illustrated talk 
on Fungi. The next regular meeting will 
be a joint meeting with District No. 6 to 
be held in San Francisco. Election of of- 
ficers for the coming year and discussions 
on future legislation pertaining to the 
Structural Pest Control Act, will be the 
principal business for both districts. 


The boys up North are talking over 
plans for the coming State Convention. The 
main consideration is to make the entire 
convention so interesting that every member 
who fails to attend will be kicking himself 
the rest of his life for having passed up 
an unusually valuable opportunity. How- 
ever, it is hoped that there will be no ab- 
sentees—and as a consequence no regrets. 


STATE: The officers of the Extermin- 
ators and Fumigators Association of Cali- 
fornia wish to extend the Season’s Greet- 
ings to all members of the Association. 


Are you a subscriber to THE EXTER- 
MINATORS LOG? You are missing a good 
bet if you are not. 





Memphis, Tenn. 


Information was received too late for the 
December issue of The Log to announce 
the personnel of the officers. Mr. Joe Hill 
of the Knox-Ant Corp. was elected presi- 
dent, Arthur Murray was chosen as vice- 
president and Louis Kotler, secretary-treas- 
urer. 


At the initial meeting, held the latter 
part of November, eight firms attended. 
Business proceeded rapidly with the for- 
mation of a permanent local association, 
and a committee on Constitution and By- 


(Continued on Page 15) 
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Laws was selected. Those on this committee 
include both the president and secretary 
with Herman Carle and C. A. Wylie. 


The Memphis Pest Control Association 
as hosts for the annual convention of the 
National Association of Exterminators and 
Fumigators, to be held in Memphis October 
1937, is planning an enviable program. A 
few of the details are to be announced 
shortly. 

It is pianned to hold monthly meetings. 





Northwestern Association 


The annual meeting of the Northwestern 
Association of Exterminators and Fumi- 
gators was held November 27, at Cafe 
Exceptionale, St. Paul, Minn. Election of 
the following officers for the ensuing year 
took place: 
Max J. Levy, President 
Wm. O’Reilly, Vice-President 
Kk}. H. Leitte, Treasurer 
H. V. Smith, Secretary 

R. Vannes, Director 

F. L. Casey, Director 

Unfair trade practices were discussed 
with emphasis as to stabilizing prices in 
connection with fumigation operations. The 
committee, appointed to make a study of 
this matter and report at the next meeting 
to take place this month, is composed of 
Messrs. Leitte, Vannes, and O’Reilly. 

A complete report was made by Mr. 
Levy on the annual convention recently 
held by the National Association of Ex- 
terminators and Fumigators at Cleveland, 
Ohio. 

New business is in sight. Mr. Athelstan, 
Jr., reported his first termite job. 


National Association Notices 


Members are urged to call on each other, 
especially when traveling about the country. 
A permanent office is not required, but for 
those firms visiting New York City, it is 
urged that the secretary be called at either 
South 8-4116 or South 8-4120 and appoint- 
ment will be arranged. 


Communication No. 65: To the Associa- 
tion membership and with it was included 
the completely revised membership roster. 
Membership in the Association now is........ 
This was mailed December 12. Nine pages. 

Communication No. 66: To the Associa- 
tion membership and firms not members in 
states near Indiana announcing the Short 
Practical Course to be given at Purdue Uni- 
versity January 18 to 22. This was mailed 
December 16. 

Communication No. 67: Business routine 
of the Association mailed to the Board of 
Directors December 23. 

Communication No, 68: To the Associa- 
tion membership and with it the first part 
of the important report submitted by the 
Committee on Standardization giving for- 
mulae, etc. Mailed December 26. 

Communication No. 69: To the Associa- 
tion membership covering matters of in- 
terest to the membership and additional 
material of the report by the Committee on 
Standardization. Mailed December 31. 


Communication No. 70: Will be mailed 
the early part of January to the Association 
membership and include items of interest 


as well as additional material of the re- 
port by the Committee on Standardization. 


1937 Membership Cards: They are now 
ready and statements have been sent to all 
members for the dues for 1937. Your 
prompt payment of dues will assist to dis- 
pose of this detail and make possible an- 
other report soon that all members are paid 
in full. Our Association has made a prac- 
tice not to keep any names on the roster 
of those in arrears in dues. 


Correspondence has been unusually heavy. 
That the industry is interested in many 
phases of our activities is very obvious. We 
will continue to render service to individual 
firms. 

Small and Large Cuts of the Seal: If you 
are not using these on your letter heads and 
other general advertising, we 
urge that you begin immedi- 
ately. Send $1.00 to the se- 
retary today before you for- 
get it. 





Sees New Grasshopper Plague 


Ames, lowa—C. J. Drake, State Ento- 
mologist, said that “conditions in the Mid- 
west threaten one of the worst and most 
widespread grasshopper invasions in the 
history of the nation. We discovered that 
severe cold does not destroy the grasshop- 
pers, which live through the winter in the 
egg stage. Cinch bugs are killed by severe 
winters such as last year.” State, Federal 
and Canadian agricultural experts met in 
Omaha to map a campaign against insect 
pests. 
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for you and for the public. @ The small amount re- 
quired and the saving in labor reduces costs. @ No 
expensive equipment needed. No heavy crocks or 
acid to boil over and damage rugs and floors. @ LAR- 
VACIDE won't bleach fabrics or fade wall paper. @ 
When necessary to fumigate at low temperatures, sat- 
isfactory results can be had by applying the liquid 
LARVACIDE in gas form with any good hand or 
electric sprayer. 
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Hough P. McCormick, Vice President of 
McCormick and Company, Inc., died on 
December 1, at his home in Homeland, Bal- 
timore, Md. In behalf of the National 
Association of Exterminators and Fumi- 
gators, and for the industry as a whole, 
we extend sympathy to his family. 

Larry McKenna of A. C. Exterminating 
Service Co., Cleveland, has taken on a com- 
plete line of Janitor’s supplies, and is 
happy to report a great deal of activity. 
Al G. Slessinger has complete charge of 
that department. More power to you, Larry. 


Congratulations to Mr. and Mrs. Walter 
Porter of Baltimore, Md., on the arrival 
of Janice Irene. Mr. Porter is the manager 
of the Rose Exterminator Co. at Baltimore. 

When Mr. C. P. Cain of Fresno, Cali- 
fornia sends a note, it generally finishes 
off with “We raise cain with Termites”. 
An idea for others who could well play 
on names. 





Henry Turrie of the Wil-Kil Extermin- 
ating Co. of Milwaukee, Wis., keeps his 
record clean as being Number 1 to send 
his dues to the National Association plenty 
in advance. The ten spot was _ received 
December 10th. That reminds us, we under- 
stand that statements have been sent to 
all members of the Association. Let the 
record also be kept clear so that a re- 
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port will again be that all members are 
in good standing. Not one owes a penny 
for dues last year. 





Free publicity for the Saturday Evening 
Post: See the November 28th issue of the 
Saturday Evening Post, and enjoy the cap- 
tion that reads “He said he was a Professor 
of Entomology when he signed the lease”’. 
One must see the cartoon to appreciate it. 





Do you know? “It should be remembered 
that in cold weather people naturally are 
inclined to keep their windows closed or 
to close them as soon as possible if they 
find they have been opened or left open 
(by the fumigator). It is therefore most 
important to see that the fumigated room 
or house is very well heated during the 
ventilation as this will help to drive the 
absorbed gas out of the furnishings and 
out of the fumigated space. Operators 
should take plenty of time to ventilate in 
the cold weather and, knowing that the 
windows will probably be closed as soon 
as the tenants are allowed to re-occupy the 
premises, the fumigator should stay on the 
job or have some dependable person re- 
main there long enough to insure thorough 
and complete ventilation of the premises 
before admitting occupants.” 

Talking of fumigations, a fumigator re- 
lates this experience and passes it along 
for the good it might do: “I was opening 
up a large plant to ventilate, and when 
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I reached the fourth floor of the building, 
I attempted to open a window by pulling 
a chain. As I pulled the chain, the window 
slid straight in with a terrible rush; in 
fact, it happened so fast that only a mir- 
acle saved me. The window was composed 
of four large pieces of heavy plate glass 
within a steel frame. Were it not for mer- 
chandise stacked high near this glass win- 
dow which prevented my being as close 
as I normally would have been, the heavy 
steel frame would have ripped the mask 
from my face. Call it anything you want, 
but the facts are that the manager of the 
industrial plant admitted that instructions 
had been given to an employee to repair 
the chain but it had not been done.” Make 
sure that mechanical devices are working 
properly. 


Did you ever attend one of Bob Laing’s 
Lobster Feasts? What goes with lobsters 
when they are served in Cleveland ? 


A vote in the negative from A. S. Kraw- 
check on the subject of changing the name 
of the National Association or having the 
industry referred to as “Pest Contrel”’. Mr. 
Krawcheck is satisfied to stick by the ordi- 
nary name “exterminators” because he 
thinks we are going “high hat” by using 
pest control, and what is more, Mr. Kraw- 
check feels that his company which has 
been in business for many years has never 
found any handicap in not using “pest con- 

















Effective Extermination Requires... 


A Knowledge of Insect Life 


An Introduction to Entomology 


By JoHN Henry Comstock 


Late Professor of Entomology in Cornell University. 


ITH the aid of the 1044 pages of lucid descrip- 

tions and 1228 illustrations in this book, all of 
the important North American insects can be readily 
identified. The characteristics, habits, and life his- 
tories of insects are carefully related in detail. Both 
common and scientific names are given. The economic 
importance of each insect is considered and the ravages 


of the harmful ones are described. 


1044 pages, 1228 illustrations, 6” x 9” 
$5.00 Postpaid 


Distributed by 


THE EXTERMINATORS LOG 


512 EAST 14TH ST. KANSAS CITY, MO. 





























Modern plastics and glistening aluminum have been com- 
bined to produce a beautiful as well as a useful kit for filing 
and transportation of samples and specimens of all kinds 


This latest development 
consists of a gleaming 
black Bakelite case con- 
taining 56 vials (2!/)"x 
¥,") of plastic Hycoloid, 
capped with pure alum- 
inum. All components 
are unbreakable, water- 
proof, oil-proof, soil-proof 
and much lighter in 
weight than glass vial 
sets. No labels are 
needed. It is only neces- 
sary to write on the 
aluminum cap with pen 
or pencil 


Technical workers will 
find this outfit invaluable 
because they can keep 
hundreds and thousands 
of samples in a very small space, instead of cluttering up 
shelves with large and miscellaneous types of bottles, cans 
and boxes. They become readily accessible and can be trans- 
ported very easily because they are so light and compact 


Field-men and other out-door workers and travelers use them 
for displaying and gathering samples. It is ideal for minerals, 
fuels, clays, soils, insects, chemicals, seeds, colors, etc. The 
set is compact enough to fit in an over-coat pocket or can 
be carried under the arm. 





Manufacturers and executives use them for filing competitive 
as well as their own products so they can be observed or 
shown from time to time. 


Quantity production permits the sale of these outfits at $3.50 
each. 
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trol”. That’s what the Log is for—we want 
all points of view. Mr. Krawcheck is as- 
sociated with the Orkin Exterminating Co. 
at Birmingham, Alabama. 


In the same mail comes another letter. 
Mr. G. R. Elliot of the Ransford Insecti- 
cide Co. of Worcester, Mass. comments as 
to the future and the inevitable change in 
the name to National Pest Control Asso- 
ciation, and submits a suggestion for a 
new type seal that could be used by the 
Association. This also reminds us_ that 
Henry Rowen of West Orange, N. J., was 
anxious to send his latest letterhead to 
show that he has incorporated the idea of 
pest control. 


A firm wrote not so long ago that he 
felt it was high time that a trade journal 
should write at length upon the following 
subjects: 

Handling Complaints 

Collections 

Successful Advertising Idea 

Discussions on Sales and 
Commissions 

Sales Presentation 

Methods of Obtaining New Prospects 

Formulae 

Non-technical information 


Salesmans’ 


Methods having to do with: 

(a) Servicemen 

(b) Handling new accounts 

(c) Keeping old accounts 

(d) Keeping new accounts 

(e) Service Kinks 

(f) How competitors increase sales 

(g) Criticism of chemicals regard- 
less of manufacturer 


— 


The Log will be pleased to have anyone 
submit articles on any or all of the subjects. 


Dr. W. E. Aughinbaugh, in one of his 
syndicated stories, offers the following acci- 
dent that suggests a good fiction story: 
“A dog chasing a rat, jumped through an 
open window in St. Louis, lit on the head 
of a passerby, fracturing his skull and kill- 
ing the man.” Call Ripley, please. 


Louis Kotler of Memphis, Tenn., recently 
visited New York City to assist in the 
marriage of his sister. This gave Mr. Kot- 
ler an opportunity to go over many matters 
in connection with the Annual convention 
of the National Association of Extermina- 
tors and Fumigators to be held the latter 
part of next October. 


Max Rukin of the Stone Chemical Lab- 
oratories, Inc., of Chicago, was also a re- 
cent visitor to New York City. Charles 
Denny, Bill Buettner and Max Rukin will 
be ready to submit a report as to progress 
with the committee representing the Amer- 
ican Association of Economic Entomologists 
in the matter of co-operation toward con- 
ducting several courses of a similar nature 
as announced for Purdue. Charlie, Bill and 
Max attended the annual convention at 
Atlantic City of the American Association 
of Economic Entomologists. 


Big doings in Montreal, Canada, soon. 
President Bartlett Eldredge while making 
his annual pilgrimage to Quebec, Canada, 
for skiing has promised to meet with Ca- 
nadian firms at Montreal at a meeting be- 
ing called by Mr. P. H. Meheu, the Cana- 


dian representative of the National Asso- 
ciation of Exterminators and Fumigators 
in Canada. 


Just as we are going to press we learn 
that several southern firms plan to attend 
the course to be given at Purdue. Tom 
Raley mentions that Getz Exterminators, 
Inc., will be represented. F. A. York of the 
tose Exterminator Co. of Atlanta, Georgia, 
hopes to have one of his men along with 
him. 





Suggestions 


Here are some suggestions for success: 


There are no man-written rules that will 
make you a success. 

First avoid toxemic 
cludes temper 


states, and this in- 
and the word temperament. 

Second, think success, act success for all 
you are worth—mental, moral, and material 
success. 

Third, 
bones, 
brains. 


Fourth, do not depend on medicine to 
cure any derangement that you have caused 
by your own carelessness. Stop being 
careless. 


recognize yourself as part skin, 
flesh, blood, and the other part 


Fifth, when you greet others, be sincere, 
friendly, cheerful, courageous—and others 
will meet you in a way that will help. 

Sixth, be tolerant, 
square with the world. 


truthful and tote 


Seventh, rub elbows with the doers and 
avoid the dubs.—The Business Philosopher. 





It utilizes 
. Lures mice and kills quickly. 


efficiently ... 


No objectionable after odors... 
mediate use . 


using CALIC O SEED. 


request. 


Industrial Size. 8 ounce four 
dozen, $2.60; per case (24), 
(120), $22.50. 








STATION A 




















CALICO SEED 
Kills All Mice 


CALICO SEED is a remarkable new 
killer that exterminates mice quickly, cheaply, 
a new chemical process 


Ready for im- 
. . No mixing required... 
anteed to kill all mice in 3 to 4 days. 


Exterminators have secured very good results 


Names of users on 


spout can, per 
$4.50; 
All freight prepaid. 


Satisfaction guaranteed or money refunded 


THE BAGNALL COMPANY 


KANSAS CITY, MO. 


mouse 


Guar- 





REASONS WHY: 


Di-Bug Pyrethrum 
Extracts and Powder 
Give Surer, 

Higher Kill... 





@ Made from finest select- 
High 


ed Japanese flowers. 
Pyrethrin Content. 


@ Every product thoroughly 
tested biologically by Peet- 
Grady Method. Complete 
chemical assay made of 
Pyrethrin content at start 
and finish. 


@ SEND FOR LITERATURE 
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Main Office: Bush Terminal, Brooklyn, N. Y. 


(Stocks carried in principal cities) 
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Additional Patents Relating 


to Pest Control 
By DR. R. C. ROARK 


Epitor’s Note: This service is provided 
through the Department of Agriculture for 
the purpose of bringing to the attention of 
those interested such matters that may be 
of assistance to the industry. The Depart- 
ment of Agriculture assumes no responsibil- 
ity for the merits or workableness of any of 
the inventions mentioned. Copies of all pat- 
ents can be obtained for 10c (no postage 
stamps) sent to the Patent Office, Washing- 
ton, D. C. When placing orders be sure to 
note the number of the patent, the date, the 
name of the patentee and the subject of the 
invention. 


2,059,195 (Nov. 3, 1936; appl. Jan. 9, 
1935). ARYL MERCURY AROMATIC 
CARBOXYLATES. Carl N. Anderson, Wa- 
tertown, Mass.—Lever Brothers Co.—The 
patentee claims a new organic compound 
of the general formula C,H;Hg.R:, in which 
R, represents a poly-substituted aromatic 
mononuclear carboxylic acid radical, each 
of the substituted groups being different 
and one being the OH group, which radical 
is linked to the RHg group through the 
replacement of the carboxyl hydrogen atom. 
Examples are phenylmercury anisate, phe- 
nylmercury acetyl salicylate, and phenyl- 
mercury orthocresotinate. These organic 
mercury compounds are useful as germi- 
cides. 

2,059,238 (Nov. 3, 1936; appl. Feb. 19, 
1935.) ANIMAL TRAP. Winthrop P. How- 
land, Pacific Beach, Calif. 

2,059,355 (Nov. 8, 1936; appl. April 15, 
1936). ANIMAL TRAP. James L. Hurst, 
Spirit Lake, lowa—One-half to B. E. Grot- 
tum, Jackson, Minn. 


2,059,399 (Nov. 3, 1936; appl. Nov. 23, 
1935). PROCESS FOR STERILIZING AND 
DRYING EGGS. Henry I. Rosner, Brook- 
lyn, N. Y.—Joe Lowe Corp., New York, 
Ne ¥ 

2,059,453 (Nov. 3, 1936; appl. Dec. 28, 
1934). GOPHER TRAP. Frank J. Hain, 
Manteca, Calif. 

2,059,524 (Nov. 3, 1936; appl. June 19, 
1934). DEODORANT AND DISINFECT- 
ANT HOLDER. Harry W. Hoffman, Buf- 
falo, N. ¥. 


2, 059,937 (Nov. 3, 1936; appl. April 10, 
1935). TRAP. Charles D. Ellis, San Mateo, 
Calif. 

2,059,954 (Nov. 3, 1936; appl. Dec. 27, 
1935). ANIMAL TRAP. Lawrence W. Mc- 
Donald, Russellville, Ark. 


2,060,154 (Nov. 10, 1936; appl. Nov. 3, 
1934). SUBSTITUTED AMIDES OF TER- 
TIARY BUTYL ACETIC ACID. Frank C. 
Whitmore, State College, Pa., and August 
H. Homeyer, St. Louis, Mo.—Mallinckrodt 
Chemical Works, St. Louis, Mo.—The pat- 
entees claim the diethyl-amide of alpha- 
bromo tertiary butyl acetic acid. The sub- 
stituted amides of tertiary butyl acetic acid 
have valuable therapeutic properties, par- 
ticularly in the field of hypnotics, sedatives, 
soporifics, analgesics, and bactericides. 


2,060,245 (Nov. 10, 1936; appl. July 29, 
1933). INSECT POISON CONTAINER. 
John B. Rosefield, Oakland, Calif. 

2,060,947 (Nov. 17, 1936; appl. Dec. 23, 
1935). MOLE TRAP. James D. Morrow, 
Benton Harbor, Mich. 

2,061,031 (Nov. 17, 1936; original appli- 
cation Sept. 4, 1929, now Patent No. 1,940,- 
592, dated Dec. 19, 1933; divided and this 
application Sept. 26, 1933). STERILIZA- 
TION OF PULP AND WHITE WATER. 
Clark T. Henderson, Burlingame, Calif.— 
Wallace & Tierman Company, Inc., Belle- 





ville, N. J.—This invention relates to a 
method of disinfecting and bleaching by 
chloramine. 


2,061,123 (Nov. 17, 1936; appl. Nov. 27, 
1935). GAME TRAP. Charles: M. Ward, 
Franklin, Mo.—One-fifth to James B. Ward, 
St. Louis, Mo. 

2,061,176 (Nov. 17, 1936; appl. June 14, 
1933). PROCESS FOR STERILIZING VAC- 
UUM CLEANER DIRT RECEPTACLES. 
Irwin Stone, New York, N. Y. A _ process 
for sterilizing the contents of vacuum 
cleaner dirt receptables consists in dispers- 
ing among said contents, by the action of 
the moving air stream, a pulverulent solid 
comprising approximately 50 parts by 
weight of paraformaldehyde and 50 parts 
by weight of infusorial earth, and in then 
stopping the moving air stream and allow- 
ing the germicidal vapors to act upon said 
contents. 


2,061,458 (Nov. 17, 1936, appl. May 9, 
1933). INSECT EXTERMINATING DE- 
VICE. William F. Folmer and Harrison L. 
Chapin, Rochester, N. Y.—Joseph K. David- 
son, Rochester, N. Y.—Insects attracted to 
this device by a light are killed by an elec- 
trocuting screen. 


2,061,593 (Nov. 24, 1936; appl. March 5, 
1934). METHOD OF PRODUCING NU- 
CLEAR ALKYLATED AROMATIC COM- 
POUNDS. Jack D. Robinson, Buffalo, N. Y. 
—National Aniline and Chemical Company, 
Inc., New York N. Y.—A method of pro- 
ducing a nuclear alkyl derivative of a 
phenol of the benzene series, comprises 
heating the phenol with the corresponding 
higher alkyl ester of a saturated higher 
fatty monocarboxylic acid, in the pres- 
ence of a metal halide condensing agent. 
These may be used directly as ingredients 
of insecticides or germicides, and further 
they are of particular value when suffon- 
ated, the suffonation products yielding val- 
uable detergent and wetting agents use- 
ful as insecticidal, fungicidal, emulsifying, 
and dispersing agents. 

2,061,631 (Nov. 25, 1936; appl. Aug. 11, 
1936). PLANT PROTECTOR AND SOIL 
RETAINER. Alfred L. Law, White Plains, 
N. Y. This invention serves to protect the 
roots of plants, trees, etc., against attack 
by earth vermin. 

2,061,672 (Nov. 24, 1936; appl. April 18, 
1935). MOTHPROOF METAL CLOTHES 
CABINET. Herman Ringel, Newark, N. J. 


2,061,724, (Nov. 24, 1936; appl. Dec. 16, 
1935). INSECT GATHERER AND DE- 
STROYER. Wm. G. Wanfried, Hershey, Pa. 
Japanese beetles, bollweevils, etc., are 
drawn into a receptacle by a power op- 
erated suction fan. 








Business Opportunities 
(Classified) 


RATES — For individuals seeking employ- 

ment, 5c per word, minimum $1.00. All 
others 10c per word, minimum $2.00. All 
advertisements must be in the hands of the 
publishers seven days before publication 
date and must be accompanied by cash or 
money order for payment in full. The pub- 
lishers are not responsible for any false or 
misleading advertisements. 





ENTOMOLOGIST—Ambitious and willing 

worker. Rutgers University graduate. 
Knowledge of rat poison preparations. Li- 
censed N. Y. C. exterminator, Extermina- 
tors Log, Box 2. 














THALLIUM SULPHATE 





THE 
MOST 
EFFECTIVE 
RODENTICIDE 





FOOTE MINERAL COMPANY 


1629 Summer Street, Philadelphia 
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CUTS—It Pays to Illustrate 


Write for Prices and Information 


THE EXTERMINATORS LOG, Cut Dept. 


512 East 14th St. 


Kansas City, Mo. 
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15c PER POUND IN ONE-POUND TIN CANS 





A Non-Poisonous Rat Killer 


For Safety, Effectiveness and Economy 


USE SUR-RID RAT KILL 


Try It—It Saves Time and Money 





* 


SUR-RID RAT KILLER 


is tested in our own laboratory on both wild and tame rats and we 


GUARANTEE the Killing Power. 


You can now buy SUR RID Rat Killer, packed in one pound cans, 
mixed, ready to use with Red Squill or Arsenic as the toxic principle, 
packed in Meat, Fish, Cereal and in addition a new luré, Canteloupe, at 
15c per pound in one gross lots, f.o.b. St. Louis. 


Can you afford to mix your own Rat Bait at this low price? 


Three Dozen Lots, labeled...............................-.....-..- $2.00 Per Dozen 
ES EES a 1.90 Per Dozen 
EE ae ne Pe ee 1.80 Per Dozen 


The half-pound size, packed four dozen to a case.....$1.25 Per Dozen 
All Prices F. O. B. St. Louis 


Also Packed Under Private Label 


* 


Real Exterminating Products Co. 


1900-04 NORTH NINTH STREET 
ST. LOUIS, MISSOURI 


UBUBUTUBUBUTO BOOTIES. 
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“MURNICK”™ 
SPECIALTIES 


Specially Priced 
High Quality 


Your Insecticide 
Sales with 


we wa en 
URNICK CIMICIDE KILLS BEDBUGS 
PRODUCTS Cimicide is a non-poisonous, non-irritat- 


ing insecticide of organic origin. It has a 
Satis very high toxicity and quick killing power 
Dependable Killing Power on bedbugs. It quickly penetrates, dissolving 
--.-... Creates Satisfied the eggs, killing the embryo. 
Customers ...... , 
“Murnick” Mothproofing Concentrate 
“MURNICK” PYRETHRUM EXTRACT 20-1 When diluted in a spray, kills all moth life. Is 
GUARANTEED to contain 2.00 grams to- Odorless, Stainless, Non-Poisonous and when used 


tal Pyrethrins per 100 c.c. equivalent to as directed gives absolute protection for a long 
2.4% Pyrethrins by weight. . period 


ww "7 
“MURNICK” GROUND FOR PERCO- MURNICK" ROACH POWDER 
LATION GUARANTEED 0.9% to- 


This is a Roach Powder of the type most commonly 
used by exterminators and consists of a suitable mixture 
4 of Sodium Fluoride and Pyrethrum Powder. The mate- 
“MURNICK” PYRETHRUM rial used in this is of our best quality. 
POWDER GUARANTEED 0.9% 
total Pyrethrins. =. . . “MURNICK” RED SQUILL PASTE 
e 


tal Pyrethrins. . 


This is a Paste made from Standardized Powdered Red Squills 
IMMEDIATE DELIVERY to be used as a Rat Poison. This material is non-toxic to humans 
OR CONTRACT. . . . or lower animals other than the rodent family. 


* “MURNICK” RAT SQUILL — RED SQUILL POWDER 


Chis is our standardized Powdered Red Squills, the drug from which 
FULL our ‘““Murnick” Red Squill Paste is manufactured. 
FREIGHT 
22 OWED SAMPLES MAILED FREE ON REQUEST 
ON 
100 


> “MURNICK™ 


MORE 
Outstanding Products 




















Murray & Nickell Mig. Co., Chicago 
2616 West Arthington Street 






































